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Broadcasters take blows on spectrum The industry went on the defensive last week (see Bob anht s
commentary, page 6) as Congress moved to sell off ENG spectrum and eyed digital TV spectrum for the same fate.
One proposal had the second channel auctioned to help underwrite public broadcasting. / 4

Hundt opposes repeal of radio ownership caps Eliminating limits would lead to industry consolidation and
undermine broadcast diversity, FCC Chairman Reed Hundt told Radio Convention last week. And he predicted that lift-

ing the caps could herald a return of the fairness doctrine and other rules. / &

Fin-Syn falls The FCC put an early end to the financial interest and syn-
dication rules, which should be history in a couple of weeks. / &

Coalition opposes Group W/CBS deal A coalition of public inter-
est groups has asked the FCC to deny Westinghouse’s $5.4 billion purchase
of CBS, or at least condition the grant on public service quid pro quos. Two

other groups also opposed the sale. / 12

BROADCASTING

Lack attack NBC News President Andrew Lack used
___ the bully pulpit of the RTNDA key-

| note address to take TV news to task
for “contributing to the dumbing
down of America.” / 16

Change partners ABC switches
affiliates in Cincinnati; Fox, in
Macon, Ga. / 16

4% The heads of the four network entertain-
| ment divisions gathered in Los Angeles to
compare notes. / 22

Low-powers that be The new broadcast networks

are relying on some low-power stations to help build
carriage. /

Cuomo talks power politics Atthe NAB Radio
convention in New Orleans, the former governor—and
current radio host—talked of radio’s ability to empower
the dissatisfied. / 3:

Counting on convergence

Richard McCormick, chairman
and CEO of US West, is banking
on convergence. With invest-
ments in Time Warner and $1.2
billion worth of cable systems,
he has positioned his company
to become a full-service com-
munications provider of telepho-
ny and video over a single broadband wire. If Con- |
gress cooperates, he could be in that business within a
year. Cover photo by Geoffrey Wheeler/Black Star / 36
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34 Radio and
television
executives,
news directors
and engineers
gathered

| under one

"% roof for World
- Media Expo in
t°8 4 New Orleans
last week.

Going shopping Home shopping network ValueVision
has cash in hand and an eye toward expansion. / 4

Cablevision in Jersey The company is partnering
with a New Jersey newspaper to expand the News 12
cable news franchise into that state. / 45

What is reality? Take some anchors, a blue back-
ground and some major computer power and you’ve got vir-
tual sets. A novelty now—but just wait, say vendors. / 50

HDTV converter Hitachi is developing a decoder to
allow HDTYV signals to be viewed on standard-definition
sets. / 51

810 million CD The FCC last week approved the
building of a digital audio radio system, but warned that that
did not mean it had decided to authorize the service. / 532

Talks on hold Microsoft @
chief Bill Gates says resuming

talks with Turner about a joint

venture awaits resolution of the
Time Warner bid. / 56

News Corp./MCI has created a digi- |
tal news center to report on all the
news that’s fit to download. / 56
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TV Spectrum under attack

Broadcasters fight to save ENG, digital channels from auction, Senate wants proceeds for PBS

By Christopher Stern

roadcasters appear to have lost
Bthe battle for their electronic

newsgathering spectrum and face
a tough fight against lawmakers who
want to make them pay for digital TV
channels.

The House Telecommunications
Subcommittee is leaning towards an
auction for spectrum now used for
remote broadcasts and sports
coverage, sources say. The
sale will bring the House
$3.8 billion closer to its goal
of raising $14.3 billion from
spectrum auctions.

Still on the table is the dig-
ital TV spectrum. Senate
Commerce Committee
Chairman Larry Pressler (R-
S.D.) wants to use it to pay
for public broadcasting,
according to sources familiar
with the proposal.

Meanwhile, in a letter to
Senator Joseph Lieberman
{D-Conn.) the FCC stated
that the recent sale of former
PBS affiliate WNYC New
York only adds to the value of broad-
cast spectrum. The FCC originally esti-
mated the station’s spectrum was worth
$55 million. It raised that estimate to
$197 million based on the station’s sale
to ITT and Dow Jones. The more valu-
able broadcast spectrum is, the greater
the pressure will be to sell it.

The National Association of
Broadcasters is gearing up for a major
battle on Capitol Hill. Last week in a
special TV board conference call,
NAB members were told they needed
to get the word out to stations imme-
diately about the serious threat of
spectrum auctions. “It’s time to start
beating the drum and let Congress
know that [auctions] are wronghead-
ed,” said Joint Board Chairman and
Meredith Broadcasting President Phil
Jones. CBS and NBC have also urged
their affiliates to contact their repre-
sentatives in Congress.

Both the House and Senate have been

ordered to come up with $14.3 billion in
spectrum revenue by their respective
budget committees.

The House plan to sell off the ENG
spectrum is modeled on a Senate pro-
posal contained in its telecommunica-
tions bill. Under the Senate plan,
ENG would move from the 2 ghz
band to the 4 ghz band within seven
years. Broadcasters would not have to
pay for the new spectrum, but much

of their existing ENG equipment |

would have to be replaced.

Even with the sale of the ENG spec-
trum, the House Commerce Committee
would fall about $4 billion short of the
$14.3 billion revenue goal. House
Telecommunications Subcommittee
Chairman Jack Fields (R-Tex.) is
working hard to avoid any auction of
broadcast spectrum but, as of Friday,
committee staffers still had not settled

érand Alllance closure

Hoping to bring eight years of
work to a glose, the FGC's indus-
iry advisory committee on
advanced television last week
scheduled a Nov, 28 meeting to
formally recommend the Grand
Alliance system as the national
standard for HOTV and multipro-
gram standard-definition TV,

Rep. Jack Fields (R-Tex.) wants to avoid a broadcast spectrum
auction, but Senator Larry Pressler (R-S.D.) sees auctions as a
source of funding for PBS.

on a formula for raising the money.
“All options” remain on the table,
Fields said during a hearing on the
issue last Thursday.

Under the current plan, every tele-
vision station in the nation will be
given a second channel to launch a
digital TV service. Once the transi-
tion to advanced television is com-
pleted, broadcasters must return the
second channel. But some say broad-
casters should pay for the
valuable spectrum upfront
or return it on an accelerat-
ed schedule.

At a hearing this week
on the future of public
broadcasting, Pressler is
expected to propose that
some of the proceeds from
a digital spectrum auction
be used to create a $4 bil-
lion trust fund for public
television. Fields is also
holding a hearing on the
issue, but he supports
advertising as a source of
funding for public sta-
tions.

Senate Commerce Com-
mittee staff members have reportedly
told broadcasters that they face a
choice: an upfront auction of the digi-
tal TV spectrum or an accelerated
schedule for the return of the analog
channel. “Some have presented it as
an either/or choice; would you like to
be hung or would you like to be shot,”
said NAB lobbyist Jim May last
week.

Broadcasters oppose a speedy transi-
tion to digital television because, they
say, it is impossible to tell how quickly
consumers will adapt to the new tech-
nology. However, the government
must collect revenue from the sale of
the spectrum by 2002 or the money
cannot be accounted for in Congress's
plan to balance the budget in seven
years.

Unlike the Senate Commerce Com-
mittee, Fields hopes to find enough
excess federal government spectrum
to meet the budget goal. But National
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Telecommunications and Information
Administration chief Larry Irving
told Fields last week that there are
limits on the amount of spectrum the
government can put on the market.
“The federal government does not
hoard spectrum,” said Irving.

Public safety and national security
concerns preclude the government from
handing over chunks of spectrum with-
out careful analysis. During a hearing on
the issue last week, Irving told the com-
mittee that the government needs spec-
trum to make the nation safe for aviation
and allow police and military to commu-
nicate. “How do we [balance] loss of life
against commercial use?” asked Irving.

While the House Commerce Com-
mittee hopes to cobble together dis-
parate pieces of spectrum to meet the
revenue target, Pressler is taking a
much closer look at an auction of the
digital broadcast spectrum. The FCC
has estimated the spectrum is worth
between $11 billion and $70 billien.

In addition to the proposed benefits
to PBS, some economists and conserv-
ative public interest groups think that
an auction will benefit the economy by
allowing the marketplace to determine
the spectrum’s worth.

Representative Ed Markey (D-
Mass.) said last week that broadcasters
should pay for the digital spectrum,

even if they don’t pay for it on the open |

market. “Should commercial broad-
casters be given this spectrum worth
billions and billions for free while we
are telling PBS that times are tough and
that there are no dollars for them?”
asked Markey.

Markey suggested that a commit-
ment to children’s programing might
be one way broadcasters could repay
the public for access to the second
channel.

Broadcasters are pushing an alterna-
tive proposal that would require the
FCC to rewrite rules for satellite digital
audio radio spectrum allocation so that
it could be used for PCS-like service.
Without any restrictions on its use, the
spectrum now allocated to DAR could
be worth almost $4 billion, according
to one source.

The proposal would effectively put
an end to satellite radio, a new business
that broadcasters oppose for competi-
tive reasons. Sources said late last
week that Commerce Committee
staffers were backing away from the
proposal, citing international agree-
menis that call for the spectrum to be
used for satellite-delivered radio.

FCC Chairman Reed Hundt sup-
ports auctions for the DAR spectrum,
but wants the sale to be limited to com-
panies committed to the service.

|
LI

FCC: Auctions won’t
kill broadcasting

An auction of the spectrum
assigned to digital television willl
not be the death knell for the
broadcasting industry, the FCC
told Senator Joseph Lieberman
(D-Conn.) in a letter last week.

“With all of the possible bene-
fits of digital broadcasting, includ-
ing increased transmission quali-
ty and new revenue streams, we
expect that many broadcasters
will compete for and likely win
many digital licenses if Congress
chooses to auction them,” stated
the FCC.

The FCC statement runs
counter to claims by broadcasters,
who say they cannot afford to pay
for spectrum while investing in dig-
ital technology. Broadcasters also
say they will not be able to com-
pete in the future without the ability
to broadcast a digital signal.

The letter also implies that big
broadcasters will likely use an auc-
tion of digital spectrum to expand
their reach to markets where they
don’t have an analog station. —CSS

television.

I n an effort to balance the budget, Congress is |
eying plans that could literally undermine the

business of broadcasters—and change how |
America watches TV—at a time when the
industry is moving toward quality high-definition

In the next month, two congressional commit-
tees must find a way to generate $14 billion in
new revenue from so-called spectrum—the air-
waves that television, radio, telephone, relays
cable cellular telephones, auto-focusing cam-

g

' Bob Wrrght

Assault on the broadcast business

A commentary from Bob Wr:ght president and CEO, NBC

less than .2% of all spectrum that exists. Per
person served, no other service is as efficient or
as inexpensive as broadcast television, accord-
ing to MSTV.

Many other industries are heavy users of spec-
| trum. For example, common carriers—generally
local and long-distance telephone and cellular
companies—have access to some 14,000 mhz
of spectrum, 35 times the 402 mhz that broad-
casters use to transmit TV signals to the public.

Despite the fact that other industries and the

eras, garage door openers and others use to operate.
Some of the revenue-raising proposals focus on tele-
vision broadcasters, in part because of a mistaken
impression that they are such large users of spectrum. In
reality, broadcasters use only a tiny portion, remarkable
given the significant amount of the public they serve.
According to a report by the Association for Maximum
Service Television (MSTV), 1,600 U.S. television sta-
tions deliver free, universal service to 99% of Americans
using only 402 mhz of spectrum. This equates to 1% of

prime spectrum (thé airwaves under 30,000 mhz) and l

federal government use far more spectrum than broad-
casters do, some of the current proposals to generate
revenue from spectrum focus on broadcasters in ways
that will literally erode their ability to compete.

One particularly ill-conceived option would require
broadcasters to compete in auctions for the transitional
channels they need to begin broadcasting in the new
digital technology. Local stations must continue to
transmit on their current channels so as not to disen-
franchise their viewers while they upgrade their existing

Continues on page 72
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Hundt opposes elimination
of radio ownership caps

Chairman fears pending legislation would allow a few
companies to purchase all the radio stations in the U.S.

By Chris McConnell

n elimination of radio ownership
Acaps could herald a return of the

faimess doctrine and other rules,
FCC Chairman Reed Hundt predicted
last week.

Addressing the NAB Radio Conven-
tion in New Orleans, Hundt voiced
opposition to pending legislation that
would lift all radio ownership caps.
Although supporting some increase in
the ownership limits, Hundt maintained
that to ax all the limits would undermine
competition and diversity in radio.

“Certainly we would be asked to
return to specific programing require-
ments, to provide for citizen access,
and to adopt other concrete measures to
insure diversity of viewpoints over the
air,” Hundt said. *And what would be
our justification for saying no?”

Hundt said the commission now
relies on marketplace competition and
diversity—rather than specific rules—
to serve the public interest, He cited the

FCC's 1981 radio deregulation pro-
gram as the basis for current policies.

“The idea of this experiment was
that competition among many indepen-
dent voices would inevitably produce
programing that would satisfy the
information, education and entertain-
ment needs of everyone in the audi-
ence,” Hundt said.

He added that the current legislation
would instead allow a few companies to
purchase all the radio licenses in the U.S.
“The incredible upsurge in duopolies
and LLMAs in the last few years demon-
strates how rapidly the radio industry
can be restructured,” Hundt said.

He also pointed to the cable indus-
try, maintaining that although the
industry began with 16,000 separate
franchises, two companies now serve
more than half the U.S. cable sub-
scribers. “The enactment of such a law
would strip away the premise of the
FCC 1981 deregulation order,” Hundt
said of the pending bills.

National Association of Broadcasters

Reed Hundt: ‘The incredible upsurge in
duopolies and LMAs in the last few
years demonstrates how rapidly the
radio industry can be restructured.’

Executive Vice President/General
Counsel Jeff Baumann disagreed, main-
taining that market conditions differ
from those in 1981. “More consolida-
tion may be necessary to compete,” said
Baumann, whose association favors lift-
ing the ownership restrictions.

Hundt favors some increase in the
current limits, and said he would lift the
cap of 20 AM and 20 FM stations even if
no law emerges from Congress. Hundt
added that he is not ready to propose spe-
cific limits. He also said he is “far from
sure” President Clinton will sign a bill to
lift all the ownership limits. L]

FCC chairman wants to reopen DARS spectrum to new applicants

Reed Hundt may be looking to place digital audio radio
sateilite (DARS) spectrum on the auction block.
Addressing the NAB Radio Convention in New Orleans
Friday, the FCC chairman said he tentatively thinks
DARS spectrum should be auctioned. “The spectrum
should be used for whatever purposes the auction win-
ners want,” Hundt added.

Four companies have pending applications for the
spectrum at the FCC. The commission’s proposal to
establish rules for the service asks whether the com-
mission should invite more applications. Comments on
the proposal are due this Friday.

Although maintaining that he has not prejudged the
issue, Hundt said he thinks the commission should
reopen the spectrum to new license applicants. “Anyone
who wants to participate in the auctions should be allowed
in," he said. “No one should be able to monopolize the
spectrum.” Hundt also said the DARS license holders
should carry *“meaningful public interest obligations.”

Hundt could face opposition in his effort to auction the
spectrum. FCC Commissioner James Quello has op-
posed reopening the processing round and instituting
competitive bidding.

Others have said the FCC should consider auctions.

Commissioner Rachelle Chong is said to favor a review of
all options. Commissioner Susan Ness pushed for raising
the question in the commission's proposal, although a
source says she has not decided whether the spectrum
should actually be subject to competitive bidding.

Hundt's speech offered some good news and some
bad news for the NAB, which supports opening the spec-
trum to new applicants but opposes auctions. Broadcast-
ers also voiced opposition to the commission’s decision
to grant DARS applicant CD Radio Inc. authorization to
construct a satellite at its own risk (see story, page 53).

“That seems to be strange timing,” NAB President/
CEO Eddie Fritts said, pointing to Friday’s comment
deadline. Fritts and others asked whether the FCC is
prejudging its DARS rulemaking.

Hundt contended that CD Radio’s satellite investment
does not mean it will win a license. He said the company
should be allowed to make the investment if it wants, but
he also maintained that the time has come for satellite
radio whether or not CD Radio wins a license.

“We should let DARS compete with terrestrial,” Hundt
said. “Every instinct tells me that the results of that com-
petition will be better radio service for the American
public.” —CM
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Karmazin: Fégeﬂléméﬁf

clears way for station buys

By Donna Petrozzello

CEO Mel Karmazin

said last week that he
agreed to pay the FCC
$1.7 million to settle
indecency complaints
against Howard Stern to
clear the way for Infinity
to buy additional radio
stations and make the

I nfinity President and

“Now we feel there will
be many, many more
broadcasters interested
in taking Howard’s show
into many more markets
than he has been in up to
now.”

In agreeing to pay the
$1.7 million, Infinity
admitted no wrongdoing.
The settlement covers
multiple complaints and

syndicated Stern show Kgrrr]razin says ’"g"ify b fines for indecency
more marketable. :a;}:); ?h%vzlgggﬁntgng Y going back to 1987.
“Our company be- ’ Although Infinity

lieves that we will be doing more
transactions in the future than we
have in the past, and we want to have
a good relationship with the govern-
ment without in any way, shape or
form compromising what we believe
to be our First Amendment rights,”
Karmazin said at the National Associ-
ation of Broadcasters Radio Show in
New Orleans.

“Our feeling was that we would not
ever pay the fines because that would
have acknowledged that we were
guilty of something, and we don’t

reached a monetary settlement with the
FCC to expunge its record, Karmazin
said the company “will continue to
fight the battle in the court” to prove
the FCC’s indecency rules are uncon-
stitutional,

“Infinity has always believed that
the material that was broadcast by
Howard was definitely well within the
guidelines that the courts have provid-
ed on indecency,” Karmazin said.

But it was important to “normalize”
our relationship with the FCC, he said.
“QOur concemn was that Infinity have an

believe we’re guilty,” Karmazin said. | unblemished record.” [

Fall comes ez;rly for fin-syn

FCC takes the rules off the books

By Steve Coe

fter 25 years of contentiousness,
Athe financial interest and syndica-

tion rules are dead—two months
ahead of schedule.

The FCC announced last week that
the rules would be taken off the books
immediately [which means as soon as
its decision can be printed in the Feder-
al Register. Publication is expected
within the next two weeks.]

But the accelerated demise of the
rules, originally set to sunset on Nov.
10, won’t have much effect on the
industry. There are already more than
$20 billien worth of deals in the
works based on the knowledge that
the rules’ days were numbered. Nei-
ther the Disney/ABC deal nor the

Westinghouse/CBS deal could go
through until the fin/syn rules are
taken off the books.

The pending mergers between Dis-
ney/ABC and Westinghouse/CBS
bring built-in domestic syndication
operations to those networks and
enable both to begin distributing prod-
uct as soon as the mergers are com-
plete.

The ruling last week will have no
significant effect on the networks’
planned syndication activities, espe-
cially regarding the upcoming season.
“The timing of the [expiration of] the
fin-syn rules doesn’t affect us material-
ly,” said David Westin, president, ABC
Television Network Group. “Obvious-
ly, we would have liked to have them
done 2-3 years ago.” ]

—

——

World Media Expo
tech makes news

Avid unveils AirPlay MP

On the video side, Avid Technalo-
gy unveiled a new version of its
disk-based AirPlay system at last
week's convantion in New
Orleans. AirPlay MP will allow
broadcast users to store up to 28
hours of video for playback to air
directly from disk. The capacily is
twice the storage of previous Air-
Flays, says Avid's Roland Bouch-
er. fAvid plans to ship the units this
fall at prices starting at $49,8900.

DG Systems goes satellite

On the radie side, San Francis-
co-based DG Systems said it will
partnar with Hughes Natwork Sys-
tems to add a satellite path to its
radio-spot distribution service. DG
Systems operates a digital terres-
frial network linking adveriisers,
syndicators and others o more
than 3,000 radio stations. The
company will infegrate Hughes
technelogy that allows for satellite
delivery of material directly 1o PCs
at radio stations.

ABC Radio News hits the Internet
Announcing a new digital distribu-
tion service was ABC Radio
Mews, which said it will deliver live
news coverage over the ntermeat,
The broadcaster will be using a
software system daveloped by
Seattle-based Progressive Net-
warks.

ABC Hadio Mews plans to inte-
grate "Live RealAudio” software
into the ABC RadioMet Web site.
ABC RadiolMet will launch the sar-
vice on Sept. 12 .

ABC Radio Metworks, Keystone link
ABC Hadio Netwaorks Satellite
Services and Keystone Communi-
cations formed ABC/Keystone
Ventures to handle marketing and
distribution of Keystone's satellils
services an Satcom C-5.

The agreement calls for ABC fo
convert Keystone's satellite space
segmant to SEDAT and MPEG
compression to create 17 addi-
tional channels and bring & total of
44 channels available for resale.

Broadcasting & Cable September 11 1995
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Fox to hit the campaign trail
By Steve McClellan

BS is revamping CBS This
CMorm'ng and The CBS Evening
News with Dan Rather in hopes
of lifting the programs out of their
third-place ruts, network offi-
cials told affiliate news direc-
tors in a closed-door meeting
at last week’s Radio-Televi-
sion News Directors Associa-
tion convention in New
-]
Orleans.

Meanwhile, at a meeting with its
own affiliates, Fox unveiled plans for
extensive coverage of the New
Hampshire primary and the lowa cau-
cus. The network also will survey
affiliates in the coming months to
gauge interest in coverage of the rest
of the presidential primaries.

The Rather broadcast is getting a
new set and graphics this fall, accord-
ing to those at the CBS meeting. Net-
work executives also said they would
send Rather on assignment as often as
possible to take advantage of his
reporting skills. When pressed about
a possible heir to the 63-year-old
anchor, News President Eric Ober
said it was not even an issue, because
Rather is under contract until at least
2000,

NDA

fo_twéa k_|—1éws¢asts

Y

CBS executives also said they
would lock at expanding the evening
news’s “Eye on America” segment in
an attempt to capture some of the pos-
itive feedback—and higher ratings—
that NBC has with its daily “In
Depth” segment, which runs 10 min-
utes or more and analyzes a major
issue or the big news story of the day.

“NBC has clearly embraced the
philosophy that a lot of the stories of
the day have been on the air by the
time the Brokaw newscast goes on,
and they’re doing something differ-
ent,” said one affiliate.

CBS This Morning will get a live
studio audience and longer talk and
interview segments in which the audi-
ence will participate, the CBS official
said. The audience also will be able to
interact with anchors Harry Smith,
Paula Zahn and Mark McEwen. The
new format premieres on QOct. 16, when
the entire second hour of the broadcast
will be devoted to an interview with
possible third-party presidential candi-
date General Colin Powell, who is
kicking off a tour to promote his auto-
biography, “My American Journey.”

At the Fox News closed sessions,
news division president Joe Peyron-
nin said Fox was committed to
launching a Sunday morning public

affairs program in January 1996. The
trick will be to do it in a way that
appeals to Fox’s younger audience.
Peyronnin reiterated that the net-
work is not interested in producing a
regular nightly newscast. ]

Schieffer'warning:
Mudslinging ahead

Bob Schieffer, chief Washington
correspondent for CBS News,
echoed the findings of the Magid
survey (see box, below) in a speech
at the RTNDA convention, saying
there will be a “much wider political
audience” for the upcoming 1996
election campaigns. Therefore, said
Schieffer, it's important that
journalists “be more careful than
ever about accuracy and
unsubstantiated charges” by political
opponents. He also urged journalists
to be extremely wary of political
consultants, who always address an
issue “from a partisan point of view.”

S 1

Viewers trust local TV news, survey finds

At a time when gossipy tabloid and enter-
tainment news magazines dominate the
list of top shows in syndication, there was
evidence at last week’'s RTNDA conven-
tion that viewers want more straightfor-
ward reporting on less sensational
issues, such as politics, the family and |.
education. That was the conclusion of a
new survey of local TV news viewers
conducted by Frank N. Magid Associates
and released at the convention.

The Magid survey, based on tele-
phone interviews conducted in August
with 1,008 local news—viewing adults
(18 years or oider), found that viewers had a high
degree of trust in and reliance on local TV news.

Of 15 institutions that the survey asked viewers to rate
their trust in, local TV news was third, behind the U.S.
Supreme Court and local police. By comparison, the

U.S. Congress and local and state polit-
ical organizations ranked 13th, 14th
and 15th, respectively. Network news
was eighth, and cable TV was 10th. .

“Local TV news viewers perceive
that on most specific issues, local TV
news displays fair, balanced cover-
age,” the study concludes. “Not only
do viewers trust local TV news with
political information, they rely on local
TV news to deliver that information.”

The viewers surveyed said educa-
tion, heaith care, the environment, the
economy and family issues were the
top five issues of personal importance.

The news wasn’t all good. Although the survey
showed that 93% of those surveyed said a politician's
stand on issues is important, 74% agreed that "local TV
sensationalizes campaigns.” —SM

Covermg
the’96

CAMPAIGN

Three-fourths of the respondents
say they watch local TV news
everyday. The cover of the study
summary is shown above.
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Coalition moves to
block GroupW/CBS

Asks that any approval
carry kids programing,
political time quid pro quo
By Harry A. Jessell

coalition of public interest groups
A last Friday asked the FCC to deny

Westinghouse's $5.4 billion pur-
chase of CBS or condition its grant on
promises to provide children’s educa-
tional programing and offer free time
to presidential candidates.

Westinghouse has failed to meet its
obligation to serve the public interest,
says Jeff Chester, co—executive direc-
tor of the Center for Media Education,
the lead group in the coalition, which
also includes the United Church of
Christ and Black Citizens for Fair
Media. “It doesn’t have a very distin-
guished record when it comes to chil-
dren’s programing.”

According to Westinghouse license
renewal applications, Chester says, the
amount of children’s educational pro-
graming it aired “fell far below the
three and a half hours that the National

Chester: Group W'’s record on children’s
educational TV is undistinguished.

Association of Broadcasters says is the
industrywide average.”

The coalition proposes a “social con-
tract” between Westinghouse and the
FCC, Chester says. Under its suggested
terms, he says, Westinghouse would air
at least three hours of children’s educa-
tional programing each week and pro-
vide five minutes of free prime time to
each presidential candidate the month
before each national election.

Westinghouse Broadcasting defend-
ed its record. “We find it somewhat
ironic that children’s programing is the
basis of the challenge against Westing-
house and CBS, since we believe our
historic commitment places us at the
top of our industry,” said Group W
spokesman Gil Schwartz, declining
further comment.

CME has been at the forefront of
efforts to put teeth into the Children’s
TV Act by requiring stations to air a
minimum amount of children’s educa-
tional programing. FCC Chairman
Reed Hundt favors quotas, but he has
been unable to pull together an FCC
majority to adopt them.

Last Friday was the last day for peti-
tions to deny the Westinghouse/CBS
deal.

The merger attracted two other peti-
tions to deny, both from groups that
had earlier challenged CBS’s purchase
of WGPR-Tv Detroit.

Detroit Spectrum Inc., an African
American group, charged that CBS had
“unlawfully assumed premature con-
trol” of the station. The FCC dismissed
the allegation in granting the station
sale, but Detroit Spectrum has
appealed in federal court.

The other petitioner, Detroit resident
Alexander Serafyn, opposed the WGPR-
TV sale, alleging distortions in a 60
Minutes segment. It, too, has appealed
the FCC dismissal of its complaint. =

Time works against TW/Turner deal

The ever more protracted merger talks between Time
Warner and Turner Broadcasting were prompting some
Wall Street analysts to lower the odds on a deal getting
done.

“The longer the deals drag on, the more you feel it
could fall apart,” says analyst Mark

President and CEO John Malone, who is still considered
to be key to the completion of any deal and whose com-
plete wish list is still unclear. TCI, the nation’s top multiple
system cable operator, owns a 21% stake in Turner and
controls 7% of the voting shares.

“This isn’t an easy deal; there are

Riely of New York- based Media
Group Research. He says the
chances of a Time Warner/ Turner
deal being completed still appear to
be better than 50% (another analyst
puts it lower [see below]). Neverthe-
less, he says, “deals are ultimately fragile things.”

One sign that the planned $8.5 billion stock swap
seemed to be losing momentum was the cancellation of
a tentatively scheduled Turner board meeting on Thurs-
day in New York. Adding more concern were revela-
tions in the press that Time Warner stock-option plans
would benefit top management at the company but not
necessarily be in the best interests of shareholders.

Meanwhile, other variables continued to loom as possi-
ble biocks. Among those is Tele-Communications Inc.

“This isn’t an easy deal;
there are about 480 ty. He said there was a 33% chance
different hurdles.”

about 480 difterent hurdles,” says one
top analyst who requested anonymi-

that the deal between the two compa-
nies would go forward. There was
also a 33% chance that TCl itself
would acquire Turner and split up company assets
worth an estimated $10 billion, he says. And he says
there was also a 33% possibility that General Electric
and another partner would come forward with a
rumored competing bid for Turner.

“It's a hugely complicated deal, given the stakes
involved and the managements involved,” says Ed
Hatch of UBS Securities. “l think it's a little naive to think
all of the issues can be neatly wrapped up in a couple of
weeks.”
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By Christopher Stern

already approved by the House.

enue.”

predicted.

jurisdiction by 20%.

Hollings (D-S.C.).

ence.

Senate Appropriations subcom-
Amittee voted last week to slash
the FCC’s budget by $37.2 mil-
lion—a 20% cut in the $185.2 million

FCC Chairman Reed Hundt called
the action “a mistake” that could result
in an end to the FCC spectrum auc-
tions. The auctions have raised almost
$10 billion for the U.S. Treasury in the
past year. “The Senate appropriations
subcommittee would kill this cash cow,
even while we’re trying to milk it for
billions more dollars in auction rev-

If the budget cut is approved, said
Hundt, it will result in hundreds of
layoffs at the 2,000-person agency.
The layoffs will result in frustration
for “every single business that does
business with us.” Processing back-
logs will “pile up in the hallways,” he

The FCC was just one of several reg-
ulatory agencies that saw its budget cut
last week by the Senate Appropriations
Subcommittee for Commerce, State
and Justice. The subcommittee voted to
cut all regulatory agencies within its

However, some members of the sub-
committee told Hundt last week that
they would attempt to restore the
money when the budget goes to the full
committee. Hundt said he has support
for a $185.2 million FCC budget from
senators Phil Gramm (R-Tex.), Ted
Stevens (R-Alaska) and Ernest

The full Senate Appropriations
Committee is expected to vote on the
FCC budget next week. The budget
then goes to the full Senate for a final
vote. The Senate and House will meet
in conference to reconcile the differ-

Even the House’s proposed FCC
budget of $185.2 million is 17% less
than the $223.6 million requested by
the FCC. The request included $25
million to relocate the FCC’s head-
quarters and an additional $10 million
to upgrade its computer equipment.
When the House voted to freeze the
FCC’s budget for 1996 at its current
level, Hundt announced he would lay

The layoffs will result in
frustration for “every
single business that

does business with us,”

Hundt predicted.

off 10% of the commission’s staff.
The spectrum auctions are expected
to cost the FCC more than $20 million
in administrative costs, but most of that
will be offset by auction revenue.

'Hundt calls budget slash ‘mistake’

Says filings will pile up in hallways; spectrum auctions threatened

Although some FCC costs are covered
by auction revenue, Hundt said the
Senate budget cut will leave the agency
without the staffing to write the com-
plex rules for the spectrum sales.

Hundt also proposed last week that
the Congress allow the FCC to use
some portion of the billions of dollars
in auction revenue to fund its own bud-
get.

More than half of the FCC’s bud-
get—3$116 million—comes from user
fees. An additional $40 million comes
from application fees, which are turned
over to the U.S. Treasury. ]

FCC refigures AM moves

FCC finds two errors, must recalculate list
of AM stations being moved to expanded band

By Christopher Stern

he FCC has ripped up its list of 79
stations that, until last week, had

been slated to move to the
expanded AM band.

The commission acknowledged that
it used flawed data in determining
which of 688 AM applicant stations
should be allowed to move to the unoc-

cupied spectrum at the top of the AM |

dial. The spectrum between 1605 khz
and 1705 khz is being opened up to
decrease overall interference in the
AM band.

Of those 688 stations, only 79 were
chosen for the move. The FCC hopes
to pick stations whose reassignment
most likely will result in a decrease in
interference. FCC officials said last
week that it is impossible to determine
if the corrected information will dra-
matically change the list of stations
with approval to move to the expand-
ed band.

Two basic mistakes were made in the
database used to calculate the original
list, the FCC said. In the first case, the
commission improperly accounted for
the broadcast treaties with Canada. In
the second case, it also did not properly
take into account stations that broadcast
travelers information. The travelers-
information stations are managed by

the National Telecommunications and
Information Administration.

Those stations that eventually move
to the expanded band will be able to
broadcast at 10,000 watts at night and
1,000 watts during the day. The audio
quality will be “as close to FM as pos-
sible in the AM band,” says Jim Burtle,
leader, AM facilities group.

Stations also will be able to broad-
cast an omnidirectional signal from a
single tower. “This is virgin broadcast
spectrum; it’s very, very clean,” says
Barry Umansky, deputy general coun-
sel, National Association of Broad-
casters.

“We think we would have a much
improved signal in the expanded
band,” says Mike Rosen, general man-
ager, wEUP-AM Huntsville, Ala. “We
have seven sticks and a crummy night-
time signal.” WEUP-AM was the second
station on the original list. Now, like
the 78 other expanded-band stations, it
is unsure whether it will be allowed to
move to the new spectrum.

The expanded-band stations will have
five years to make the transition. At the
end of that time, each station must return
one of its two slots on the dial.

The commission used a complex
computer program to determine which
of the 688 stations would make the best
candidates for the move to the expand-
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ed band. The program projects the
potential impact of every possible
combination of frequencies on the
nation’s AM stations. It requires bil-
lions of calculations and takes two

weeks for the computer to complete.
The corrected information will be
entered in the FCC’s database, and
allotments will be calculated a second
time. However, the resulting list of sta-

tions will be subject to comment and
requests for reconsideration. The FCC
expects that the second, “final” list will
not be available until March at the ear-
liest, according to Burtle. ]

The wave of station affiliation switches set off by
last year's New World-Fox deal left some stations
holding financial rights to shows they do not have
the legal right to air. Last week the FCC granted a waiv-
er of the prime time access rule to four stations that pur-
chased programs as Fox stations but are now Big Three affil-
iates. Under PTAR, Fox affiliates may air off-network pro-
graming during prime time, Big Three affiliates may not. All

| four of the former Fox stations are now affiliates with either

NBC or ABC. Three of the
stations—KSHB-Tv Kansas

City, Mo., wrrs Tampa, Fla,, ; ! 1
and KNXv-Tv Phoenix—be- as ]

long to Scripps Howard Broad-
casting. The fourth, wNRW Winston-Salem, N.C,,
is an Act IiI station.

The stations had secured rights to shows such
as Home Improvement, Fresh Prince, Cheers,

National Association of Broadcasters President Eddie Fritts
told a group of reporters that the industry’s competitors,
including the cable, telephone and computer industries, were
behind the effort to make broadcasters pay for the digital
spectrum. Fritts also attacked proposals to make broadcast-

. ers switch to a digital format on an accelerated

A schedule. Under the current plan, broadcasters will

1-}‘-";. ; have two channels for 15 years. During that time,

£ broad ill, in th ake the transiti

e roadcasters will, in theory, make the transition

1 from an analog to a digital format.

At the end of the transi-
tion period, broadcasters
| must return one of the chan-
" nels. But some in Congress 1
want to speed up the transition to
digital so that one of the channels
can be sold to offset the budget
deficit. In order to be included in

Coach and Blossom. But with their new network

ing access, The FCC granted limited waivers to the
stations to air the programs until Aug. 30, 1996, when
PTAR expires for all stations.

Researchers at Indiana University report that net-
work programing averages 36.6 violent acts per
hour. The study included one category that, according to the
researchers, previously has been ignored: verbal violence.
The most verbally violent programs are talk shows and
situation comedies, says the study’s lead researcher, W.
James Potter. Verbal violence includes threats and insults,
according to the study’s definition. Talk shows average
more than 51 acts of verbal violence an hour, says Potter,
who completed the study while at Indiana University. Pot-
ter is now at the University of California—Santa Barbara,
where he is working on a study of TV violence sponsored
by the National Cable Television Association, In response
to congressional criticism, the cable industry is sponsoring
the three-year study. Broadcasters have sponsored a similar
study, which is scheduled to be released later this month.

The Association of Independent Television Sta-
tions has elected two new members to its board
of directors. Five other board members were re-elected.
The new board members are Barry Baker, president and
CEQ, River City Broadcasting, St. Louis, Mo., and David
Smith, president, Sinclair Broadcast Group, Baltimore.
Those re-elected: Harvey Cohen, president and general
manager, wDZL Miami; Robert Ottenbach, general manag-
er, KCPQ Tacoma, Wash.; David Pulido, vice president and
general counsel, ABRY Communications, Boston; Daniel
Sullivan, president and COO, Clear Channel Television,
Franklin, Tenn., and Stuart Swartz, vice president and
general manager, KMSP-Tv Minneapolis—St. Paul. INTV
has 23 board members.

Broadcasters were busy defending their digital
spectrum from auction proponents last week.

affiliations, they were barred from airing them dur- Edited By Chris Stern

Congress’s seven-year budget plan,
the spectrum must be sold by 2002.
If the spectrum is sold in 2002,
broadcasters will have to give it up by 2003. Fritts says a
10-year transition would result in a $100 billion tax on
consumers—the price they would have to pay to replace
their analog sets with digital TVs.

The Clinton administration has called on Congress
to adapt the nation’s copyright laws to the digital
age. Under the proposal forwarded by the Commerce
Department’s Patent and Trademark Commission, digital
information would be treated much the same as printed and
analog recorded information: Individuals could make copies
for their own use, but any duplication and broad distribution
of digital information for commercial purposes would vio-
late copyright law. The proposal was applauded by everyone
from the software industry to the newspaper industry, It will
take congressional action for the proposal to become law.

The FCC’s latest effort at reinventing govern-
ment has resulted in the reorganization of the
Mass Media Bureau’s Audio Services Division. |
The division is now divided into four groups: process sup-
port, legal processing, petitions and appeals and technical
processing. The AM, FM and Auxiliary Services branches
have been eliminated. The reorganization is designed to
streamline applications and insure consistency of proce-
dures, according to an FCC statement. The former “branch
chiefs’ are now referred to as “group leaders.”

Tele-Communications Inc.’s Bob Thomson stopped |
by the House Telecommunications Subcommittee’s hearing
on spectrum auctions. Earlier in the week National Associa-
tion of Broadcasters President Eddie Fritts accused the cable
industry of pushing auctions in an effort to block broadcast-
ers from competing in the digital age. Thomson said he was
“just interested” in the issue and had not entered the debate
in any way. “We are simply not involved,” he said. Accom-
panying Thomson was TCI’s lobbyist Doug Watts.
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Lack lays into TV news

In RTNDA keynote, NBC News president says profession is helping ‘dumb down’ America

By Steve McClellan

BC News president Andrew
N Lack told attendees at the

Radio-Television News
Directors Associa-
tion convention in
New Orleans last
week that TV news
is “contributing to
the dumbing down
of America.”

Too often, Lack
told them, “we choose the story
that makes you feel—usually
repulsion—over the story that
makes you think.... All we care
about arc the almighty pictures, the
video, the story count and that it all
moves like a bat out of hell.”

Lack, who presented the keynote
address at the Edward R. Murrow
Awards ceremony at the RTNDA con-
vention, urged news directors to
encourage “rcat discussion of the day’s
events” at local newsrooms. “I hear too

the average

a tight closeup

Andrew Lack

much noise about just what’s in the
lineup—not why—and have we got the
latest teed. is the right truck nearby.
Practical questions, but not the most
important.”

Lack thinks the news profession is
“going downhill in certain major
respects.” So-called think pieces fre-
quently don’t make air because they are

“My sense is that

American knows
that watching one
more cop kick down
a crackhouse door,
or one more victim

| sob uncontroliably in

about his or her
sexual molestation,
does not necessarily
serve their best
interests or ours.”

—NBC News President

usually interpreted “in television
terms” as boring, he said. “My
sense is that the average Ameri-
can knows that watching one
more cop kick down a crack-
house door, or one more victim
sob uncontrollably in a tight
closeup about his or her sexual
molestation, does not necessarily
serve their best interests or ours.”

Lack tears that “we are spawn-
ing a generation ol reporters and
news directors who no longer
place any value on the written
word, the turn of phrase, the
uncut long, hard question.”

He urged his audience to make
former Wushingron Post editor Ben
Bradlee's autobiography must reading
in their newsrooms because it spells out
“what journalism is all about.” “In your
newsrooms are the next Brokaws, the
next Gumbels, the next Jennings[es],
the next Murrows,” he said. “I do think
they are there, but they need some
guideposts.” ]

ABC, Fox change partners again

ABC is switching to wcpPo-Tv in Cincinnati, Fox is moving to WGXA-Tv in Macon, Ga.

By Harry A. Jessell

he affiliation switch itch infected
T Cincinnati and Macon, Ga., last

week. In Cincinnati, ABC is
picking up Scripps Howard’s wcpo-Tv
(ch. 9) and dropping Citicasters’ WkRC-
TV (ch. 12). But ABC came up short in
Macon, where Fox is stealing away
wGXA-Tv (ch. 24} and dropping wPGA-
TV (ch. 58).

The actual switches are not expected
for several months. In neither case did
the parties set a specific date, saying
they wanted to give the jilted networks
and stations time to find new partners.

wCPO-TV, which signed a 10-year
deal with ABC, will become the sixth
Scripps Howard station aligned with
the network. The station group also
operates three NBC affiliates in West
Palm Beach, Fla.; Tulsa, Okla., and
Kansas City, Mo.

According 10 ABC spokeswoman

| Janice Gretemeyer, ABC has had no

conversations with Scripps Howard
concerning its three NBC affiliates. In
fact, she says, ABC has long-term
agreements with its current Kansas City
aftiliate. KMBC(TV). And, she adds. “we
are very happy with the performance of
the stations in the other markets.”

Without ABC, wkrC-Tv will most
likely take on CBS, which wcPo-TV is
giving up. “We have already begun to
consider other opportunities...includ-
ing an affiliation with CBS,” Citicast-
ers President John Zanotti said in a pre-
pared statement.

WKRC-TV could take a run at Fox,
now on wXIX-Tv (ch. 19}. But wxix-Tv
General Manager Stuart Powell thinks
it unlikely, noting that the station’s con-
tract with Fox has several years left.

But given the uffiliate turmoil of the
last year and a half, Powell i1s not over-
ly contident. "I don’t think you really
ever know what shape you're in,” Pow-

ell said. “There are so many scenarios
that can be played out.”

WGXA-TV was drawn to Fox primari-
ly by the opportunity to expand news,
says Ric Gorman, CEO of GOCOM
Television, which owns wWGXa-Tv and
the Fox affiliate in Greenville-New
Bern-Jacksonville, N.C. A 10 p.m.
newscast is “certainly an option,” Gor-
man says, noting that only WGXA-Tv
and CBS aftiliate WMAZ-TV now com-
pete in news. With Fox, Gorman says,
WGXA-TV also picks up Atlanta Fal-
con’s football, part of Fox’s NFC tele-
vision contract.

Seeking a replacement for WGXA-TV,
ABC is already in discussion with
wPGA-TV and the market's NBC affili-
ate, wMGT, says Gretemeyer. Multime-
dia’s wnmAZ-Tv is expected to stick with
CBS.

There seems to be no end to the affil-
iation switches, Gorman says. “The
musical chairs go on and on.” ]
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Entertainment Wéhizéufs talk strategy

Scheduling more adult fare before 9 p.m. is turning off younger viewers, says ABC’s Harbert

By Steve Coe

y programing more adult fare at
BS-9 p.m., the networks are dri-

ving younger viewers—the
future of network television—to
cable services like Nickelodeon. That
was the opinion of Ted Harhert, pres-
ident. ABC Entertainment, when
asked about the proliferation of adult-
oriented series, including Friends,
Roseanne, Melrose Place, Ellen, Mad
About You and Cybill, in the 8 p.m.
time period.

Harbert was speaking before a full
house at the Hollywood Radio &
Television Society’s annual luncheon
featuring the network entertainment
presidents. Moderating the discussion
with CBS's Leslie Moonves, Fox’s
John Matoian, NBC’s Warren Little-
field and Harbert, was ABC News
commentator and media critic Jeff
Greenfield.

On the 8 p.m. question, Moonves
said the issue has become politicized

S YNDII
Sardo moves
up at BVT

Sal Sardo, vice
president, creative
services, Buena
Visla Television,
has been named
senior vice presi-
dent, advertising
and creative ser-
vices. His promotion will reflect a
greater role in the marketing of all
Buena Vista Television product,
including BVT advertising sules, spe-
cial projects for Disney and creative
work for Disney’s pay TV and net-
work television departments. Most
recently. Sardo oversaw the marketing
campaign for BVT’s successful launch
of Home Improvernent into off-net-
work syndication. He joined the com-
pany in 1985 as promotion manager.

Kelly expansion

Kelly News & Entertainment, which
distributes the new one-hour weekly
Save Our Sireets, has expanded its

C AT

| Warren Littlefield and Ted Harbert

(standing), Leslie Moonves and John
Matoian came together at an annual
HRTS luncheon to talk about the state of
the medium and their respective lineups.

but said that “we have gone over-
board™ in terms of putting adult
shows in the time period. But he also

O N

operations by opening a regional
sales oftice in Chicago. As part of
the move, Mary Markarian has been
named vice president, divisional
manager, responsible for aif sales of
syndicated programs and news prod-
uct in the Midwest region.

Promoting ‘Jenny’

Michael Malone has been named
director, creative services, for Warn-
er Bros.” Jenny Jones. Malone, who
mosl recently served as manager,
crealive services, wPwRr-Tv Chicago,
will oversee day-1o-day promotion of
the talk show.

Skiing specials

Maxam Entertainment is distributing
Jeep King of the Mountain Downhill
Series, a package of 5 one-hour skiing
specials. The competition will feature
12 of the spoit’s greatest Olympic and
World Championship competitors.
The specials will be sold on a barter
basis, with 6 1/2 minutes local and 6
1/2 minutes national. Elsewhere on the

| The show, which makes its season

said that younger viewers are more
mature and knowledgeable and that
“a simpler show at 8 p.m. probably
wouldn’t do as well.”

Matoian acknowledged that the
networks have a responsibility to
younger viewers but also suggested
that parents have the ultimate respon-
sibility to monitor what their children
watch. “Parents have the responsibili-
ty to turn it off,” he said, prompting
Harbert’s remarks.

“The problem is both a business and
a personal issue for me,” said Harbert.
“I like the idea of families watching
together, and there’s not a lot of stuff
available at 8 p.m. From a business
standpoint, the television is never
turned off and they go elsewhere...to
Nickelodeon and other channels.”

All of the entertainment presidents
denied that in-house-produced shows
would get a pickup from their respec-
tive networks based on ownership. “It
only makes sense to put on the best
show available,” said Moonves. “If it

M ARKETWPLATCE
| skiing circuit, GGP is producing and

distributing World Cup Skiing, a series
of four event specials. This marks the
14th consecutive year GGP has pre-
sented the specials. The serics, the
highest-rated ski series in syndication,
will be sold on a barter basis, with 6
1/2 minutes local and 6 1/2 minutes
national.

Boyz Il Haber

Alfred Haber Inc. will handle world-
wide sales of the first-ever televised
concert by the musical group Boyz I
Men. The concert, taped this summer
in Texas, will be seen in the U.S. on
the Disney Channel.

New ‘Affair’ investigators

A Current Affair has added a New
York investigative team led by chief
investigative reporter Mike Salort.

debut tonight (Sept. 11), also recent-
ly announced investigative units in
Washington, D.C., and an expanded
Los Angeles bureau.
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The new ASCAP Per Program license
agreement goes into effect in just a few
weeks. Learn the rules and procedures

that will help you save the most money on
your local and syndicated programming.

FEATURING:

Robert Apfel, WPVI-TV, CapCities/ABC, Philadelphia
Jonathan Birkhahn, King World Productions
Kay Hall, WYFF Television, Greenville/Spartanburg
Jack Zwaska, Television Music License Committee

September 20 1:00-2:30 PM EDT

LIVE SATELLITE FEED INFORMATION
KU Band  (Test Feed: 12:45 PH EDT)
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For three years NATPE Interactive Tele-Workshops
have been brought to you on a regular basis as a
cooperative effort by NATPE members throughout
the industry.

Responsive to current issues and challenges of
the television industry, these Tele-workshops

praovide continuing education for professionals
in the workplace.

‘powerful insight via satellite

Call our 800 number with your questions and
comments and interact live with our panelists.

As a free service of the NATPE Educational
Foundation, we encourage you to share these
tele-workshops with local colleges and
universities.

NATRE=
nteractive
e

i
tele-workshop

There will be one satellite re-feed of this Tele-Workshop.
Tape and re-use or order a copy in advance from NATPE.

For more information on this and future NATPE
Tele-Workshops call 310-453-4440.
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is a 50-50 decision [between two
equal shows, with one coming from
CBS Entertainment Productions]
then, yes, you go with your show. But
if it’s 51-49, then no, it doesn’t make
sense.”

Greenfield also asked each execu-
tive which specific fall schedule
moves would determine the success
or failure of their overall fall schedul-
ing strategy.

Littlefield, the veteran of the
group, pointed to NBC’s attempt to
launch a third night of “Must-See
TV” on Sunday night. The strategy
hinges on the success of Mad About
You at 8-8:30, which was moved from
Thursday night. He noted that the
Sunday strategy is the third of a three-
part plan by the network that began
with the revitalization of Thursday
night and last season’s launch of
“Must-See” on Tuesday night.

Harbert pointed to ABC’s schedul-
ing of Roseanne and Ellen in 8 p.m.
time periods on Tuesday and
Wednesday nights, respectively. He
said the changes are part of the net-
work’s strategy to move from kids-
oriented series like Thunder Alley and
Sister. Sister to more adult-skewing
fare.

The move that is the key to Fox's
schedule, according to Matoian, is the
slotting of two new comedies on
Monday night at 9-10. The network
traditionally has stacked two hour-
long shows on that night, most recent-
ly with Melrose Place in the 8-9 hour.
The network is hoping to counterpro-
gram ABC and NBC, which schedule
movies in the time period, and go
head-to-head with CBS for the come-
dy audience.

Moonves cited CBS’s Wednesday
night lineup, which features its most
high-profile new comedy in Bless
This House and possibly its most
talked-about new drama in Central
Park West from Darren Star. “Clear-
ly, we put a lot of marbles on
Wednesday night,” he said, also
pointing to the move of Cybill from
Monday to Sunday night.

The event offered the usual barbs
between the network competitors, and
Moonves, the newest member of the
group, was not spared. In opening the
discussion, Greenfield remarked that
he had checked with ABC research
and discovered “there are more gen-
tiles on Central Park West than actu-
ally live on Central Park West, New
York.” ]

T
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Network TV’s new

(low)-powers that be

New networks are using LPTV stations to build carriage,
although some say solution is simply interim step

By Steve Coe

wo weeks ago, UPN announced
that it had added four primary

affiliates and 13 secondary. That
UPN was crowing about 17 new sign-
ups came as no surprise. What did
come as a surprise (and a point UPN
failed to emphasize) was that all four of
the primary affiliates were low-power
stations.

As infomercials are to prime time
network programing, low-power sta-
tions are to V's and U’s, or so has gone
the conventional wisdom. Once an
afterthought in the TV business, low-
power stations have become a factor in
the industry, especially as building
blocks for the newer networks.

And now that the FCC has allowed
them to adopt the familiar four-letter
call instead of the longer mix of num-
bers and letters, it’s getting hard to tell
the LPTV players without a scorecard.

In their efforts to gain coverage in a
world with a finite number of VHF and
UHF stations, Fox, UPN and The WB
are turning more to low-power stations
to fill in areas where larger stations are
not available or cable has not yet pene-
trated.

“I certainly wouldn’t minimize the
importance of low-power stations,”
says Paul Amzen, newly named head
of distribution for The WB. “Remem-
ber, some time ago we wrote off UHF
stations and look where they are now.”

Because many low-power stations

LAPD backs ‘LAPD’

At a press conference in Los Angeles last Wednesday, MGM brought
together Los Angeles Mayor Richard Riordan and Police Chief Willie
Williams to add their weight to the company’s new first-run series, LAPD,
which debuts into syndication this week. The Los Angeles leaders
endorsed the show, with Riordan saying he hoped the series, which fol-
lows members of the Los Angeles Police Department, would show the
city’s officers in a truer light than has been shown—most recently through
the Mark Fuhrman tapes in the O.J. Simpson trial. According to Williams,
the series will go beyond the pursuit and arrest of suspects to the begin-
ning and end of an Investigation. Shown above: Sid Cohen, president,
MGM Domestic Television Distribution; John Symes, MGM Worldwide
Television Group president; Williams; Riordan; LAPD Deputy Chief David
Gascon, and LAPD Executive Producer David Bell.
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are capable of covering only a fraction
of even the smaller markets, Arnzen
says that in some cases they are being
used “like the translators were used, by
grouping them.”

One of the more obvious examples
of that strategy is in the Fort
Smith—Fayetteville, Ark., market. Fox
covers that market, ranked I17th, by
grouping seven low-power stations
owned by Pharis Broadcasting. The
stations are combined under the call
letters KPBI-LP and serve both cities,
which are separated by a mountain
range.

Pharis also operates low-power sta-
tion KFDF, the UPN affiliate in Fort
Smith, and expects to extend the cover-
age of that affiliate with another low-
power transmitter up and running later
this month or early October to service
the residents of Fayetteville.

John Wilhelm, KFDF station manag-
er, says the combined low-power sta-
tions have served as the Fox carrier in
the market for five years. “The owner
had a license for a group of low-power
stations and decided to string them
together.” According to Wilhelm,
advertising is sold as though the seven
stations were one, but if necessary, a
separate signal is sent to Fayetteville
and another to Fort Smith if the adver-
tising needs of the two markets differ.

Arnzen says the use of low-power
stations coupled with cable carriage
has been a part of the WB clearance
strategy since the network debuted.
“From the time this network launched,
people questioned our hybrid coverage
of cable and low-power stations, so this
[use by Fox and most recently UPN]
validates our efforts. We knew we
needed unorthodox measures to get
coverage, and some of these markets
are too small to support a traditional
affiliate,” he says.

The WB currently lists 14 low-
power stations among its approximate-
ly 100 affiliates covering 81% of the
country, and Arnzen says the network
soon will add more.

According to Adam Ware, senior
vice president, network distribution,
Fox Broadcasting, there now are no
more than four low-power affiliates in
the Fox station lineup and plans to
lower that number where possible.
According to a UPN spokesman, UPN
has 11 LPT affiliates out of 150 total.

“Low-power stations are not a long-
term strategy for us. They serve as a
temporary situation for us until a regu-
lar station becomes available,” Ware

(o rr=~cvI}- ~f -7
LI CECAC- T O] 3)

' NSS POCKETPIECE

{Hielaen's tep ranked syrfcated shows for
tha wiaak anding Juna 18, Numbiers mpaesend
Fverape audienoe'siations™: coverage.)

1. Whes| of Forlume 10.6°227/98

2, Jeopardy! BTNBGT

1. Oprah Windrey Show 122389

4. Entertainment Tonight 6.5 8180

5. 5lar Trek: Deep Space Mine 5.6:237/849

6. ‘Wheel of Fortune-whn: A51EATE

T. Family Matiors 541194193

7. Hard Copy 54116753

9. Baywalch 5320185

10, Inslde Editign a21Tan2
11. Rasaanng 4518293
11. Simpsans Combo 1 4.914087

| 1 Married wiChildren A1 Tanz
| 13, Recki Lake 42548
15. Caps 4516484

B /
--\-\-'\-\.-\.
g
-\-\-\-\'\_

says, adding that Fox recently signed
an affiliation agreement with low-
power KFXF, Fairbanks, Alaska,
“because the owner had an application
to the FCC for full-power status and it
was granted.”

“l don’t want to sell them out,” says
Ware, referring to the low-power sta-
tions and noting that the seven LPs
serving the Fort Smith—Fayetteville

market “have done a terrific job. But |

it’s a means to an end for us.”

Both of the new networks have
deviated slightly from their original
strategies in gaining clearance. At the
outset, The WB eschewed the use of
secondary affiliations, while UPN
steered clear of low-power stations.
Since that time, The WB has signed
secondary affiliates and UPN has
signed low-power stations to its affil-
iate lineup, including the four newest
ones two weeks ago. It remains an
open question, however, just how
long the networks will rely on low-
power stations for their coverage. In
the current environment, when even
network affiliates risk losing their
affiliations if a better station becomes
available, low-power affiliates would
seem to be particularly vulnerable.

Arnzen says “there’s no question
these low-power stations will be a part
of the network,” but he cannot predict
if the strategy will be an enduring one.
However, according to sources, The
WB affiliation agreements with the
low-power stations are shorter than
contracts signed by full-power stations
and allow the network to get out of the
arrangement more quickly than do
standard deals. [ ]

MediaFour opens its doors

Former Columbia executives form production/

personal management firm

By Steve Coe -

ormer Columbia
Fexecutives Scott
Siegler and Don
DeMesquita  have
joined with Steve Sauer
and Pam Prince to form
MediaFour, a produc-
tion and personal man-
agement company.
The new venture
will represent actors,
directors, writers, pro-
ducers and composers,
and its initial emphasis

The new venture will
represent actors,
directors, writers,

producers and
composers, and its
initial emphasis will
be on series, long-
form programing and
specials.

will be on television series, long-form |

Siegler says the
company’s main focus
will be network televi-
sion projects, but it also
will target other forms
of distribution, includ-
ing interactive and the
emerging providers
such as the telcos. “The
networks are still kind
of the mother lode in
terms of license fees,
but a company like
ours will have to be
aware of other busi-
nesses,” he said.

In addition to managing talent, the

programing and specials. According to | new company will be acquiring projects

Siegler, the company already is devel-
oping projects and will announce its
first projects and clients in the coming
months. "We don’t want to say any-
thing until we can make a blip on the
radar,” he joked.

for development. Siegler says the goal is
to bring MediaFour clients and projects
together at the earliest stages of a pro-
ject. He cited the growth of companies
such as Brillstein-Grey as one impetus
for the formation of his venture.
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Siegler was most recently president,
Columbia Pictures Television, and
before that was senior vice president,
creative affairs, Wamer Bros. Televi-
sion. DeMesquita left Sony Pictures ’
Entertainment in February, where he

Broac; CASTIG

served as executive vice president, cor-
porate communications. Sauer was
president and chief executive officer of
Steve Sauer Enterprises, a management
company and supplier of network pro-
graming. Sauer also launched Katie

Face Productions and served as its pres-
ident from 1987-93. Prince most recent-
ly was an agent at Creative Artists
Agency and before that was vice presi-
dent, television talent department. the
William Morris Agency. ]
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Broacleastingy

The week’s tabulation
of station sales

Proposed station trades

By dollar volume and number of sales
This week:
AMs 0 $68,1000:3
FMs 0 $29,804,338 08
Combos 0$25,281,000 0 4
TVso$0 o0
Total 0 $55,153,438 - 15

So farin 1995:
AMs0$77,327,754 0 137
FMs o $470,606,651 0 250
Combos 0$1,324,283,810 0 155
TVs0$2,592,112,000 093
Total 0 $4,464,303,215 0635

COMEDS

KFXO((AM}-KGON-FM Portland, Ore.,
and KNRK-FM Camas, Wash.

Price: $24.5 million

Buyer: Entertainment Communica-
tions Inc. (Joseph Field, president);
also owns KITs-FM San Francisco;

KLDE-FM Houston-Galveston, Tex.;
KMTT-AM-FM Seattle-Tacoma,;
KEGE(aM) Minneapolis; WEEP({AM)-
WDXY-FM/WDSY-FM Pittsburgh; wyuu-
FM Tampa-St. Petersburg and wisp-
FM Sarasota-Bradenton, all Fla.
Seller: Apogee Communications Inc.
(James Johnson, president); owns
KJYK(FM), KKHG-FM and KKLD-FM, all
Tucson, Ariz.

Facilities: kFxx: 1520 khz with 50 kw
day, 15 kw night; kKGoN-FM: 92.3 mhz
with 100 kw at 1,226 HAAT; KNRK-FM:
94.7 mhz with 3.7 kw at 850 HAAT
Format: kFxx: all sports; KGON-FM clas-
sic rock; KNRK-FM, alternative rock
Broker: Blackburn & Co.

WSGO-AM/WGES-FM Oswego, N.Y.
Price: $466,000

Buyer: Radio Corp., Syracuse (Ed
Levine, president); also owns WKRL-
FM, WTKW-FM and WTLA-AM Syracuse;
and WRCK-FM, WKLL-FM and wTLB-AM
Utica, both N.Y.

Seller: Gessner Communications
Inc., Oswego (Robert Gessner, pres-
ident); no other broadcast interests
Facilities: AM: 1440 khz, 1 kw day, 42
w night; FM: 105.5 mhz, 3 kw, ant.
450 ft.

Format: AM: big band, nostalgia; FM:
adult contemporary

| Broker: Hickman Associates, Hack-
ettstown, N.J.

WEBBA-AM-FM Pittsfield, Il

Price: $190,000

Buyer: Gary L. Brown, Jerseyville, IIl.;
also owns WJBN(AM) Jerseyville
Seller: lllinois Community Broadcast-
ing Co., Pittsfield (F. Larry Hanna,
president/owner); no other broadcast
interests

Facilities: AM: 1580 khz, 250 w day,
15 w night; FM: 97.5 mhz, 10 kw,
ant. 300 ft.

Format: Both oldies, info, news

WLOC-AM-FM Munfordville, Ky.

Price: $125,000

Buyer: Royse Radio Inc., Glasgow, Ky.
{Henry G. Royse ll, president/joint
owner); also owns wcLu(am) Glasgow
Seller: John P. Niland, Munfordville
{special master commissioner, Hart
Circuit Count); no other broadcast
interests

Facilities: AM: 1150 khz, 1 kw day, 61
w night; FM: 102.3 mhz, 3 kw, ant.
99 ft.

Format: Both dark

RADIO: FM

KFKF-FM Kansas City, Kan.
Price: $28 million
Buyer: EZ Communications Inc., Fair-

/

il

Ted Hepburn, President
Palm Beach, FL ¢ (407) 863-8995

Noble Broadcast Group

has completed the acquisition of the assets of

WSPD/WLQR
Toledo, Ohio

from

Toledo Broadcasting Inc.

The undersigned initiated this transaction on behalf of the seller and
assisted both parties in the negotiations.

TED THEPBURK]
Comg

August 18, 1 995\

Todd Hepburn, Vice-President
Cincinnati, OH * (513) 271—540U

fax, Va. (Alan Box, president); also
OWNS KRAK-FM, KNCI-FM and KHTK-AM
Sacramento, Calif.; wezB-FM, WRNO
(FM) and weyu-am New Orleans;
KBEQ-AM-FM Kansas City, Mo.; ksp-
AM-FM and KYKY-FM St. Louis; wioQ-FM
and wusL-FM Philadelphia; wsoc-Fm/
wsss-FM Charlotte, N.C.; wBzz-FM
and wzeT-FM Pittsburgh, and kmps-
AM-FM and Kzok-FM Seattle

Seller: Sconnix Broadcasting, Vien-
na, Va. (Scott R. McQueen, parnner);
owns WLLR(AM) Moline/wLLR-FMm East
Moline, lll., and WLNH(FM) and WBHG-
FMm Guilford, N.H.

Facilities: 94.1 mhz, 100 kw, ant.

994 ft.

Format: Contemporary country

WYKZ(FM) Beaufort, S.C.

Price: $1.5 million

Buyer: Patterson Broadcasting Inc.,
Atlanta (Jim Wesley, president/
CEQ); also is buying wGRD-AM-FM
and wLHT-FM Grand Rapids, and
WELL-AM-FM, WBXX-FM and WBCK-AM
Battle Creek, both Mich.; kssk-am-Fm
and kuco-FM Honolulu; wope-Fm and
wipl-am Allentown, Pa.; kRzr-FM and
KTHT-FM Fresno, Calif.; WeHY-AM-FM
Savannah, Ga.; and KRNO(FM), KWNZ
(Fm) and kcBN(am), all Reno

Seller: Tri-City Broadcasting Co., Hart-
tord, Conn. (Enzo DeDominicus, pres-
ident); no other broadcast interests

L |
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Facilities: 98.7 mhz, 100 kw, ant.
1,001 ft.

Format: Lite adult contemporary
Broker: Richard A. Foreman Associ-
ates Inc. (buyer)

WXOL-FM Baldwin, Fla.

Price: $120,000

Buyer: United Communications Inc.,
Detroit (Lawrence P. Doss, presi-
dent); before transfer was limited
partner/87% owner, after transfer is
general partner/90% owner

Seller: Peaches Productions Group
Inc., Jacksonwville, Fla. (husband and
wife Frederick and Anna Matthews,
owners); before transfer was general
partner/13% owner, after transfer is
limited partner/10% owner

Facilities: 105.7 mhz

CP for WOKN(FM) Southport, N.Y.
Price: $77,299

Buyer: Pembrook Pines Elmira Ltd.,
Eimira, N.Y. (Robert J. Pfunter,
president/owner); also owns WELM
(aM) and wLvy(Fm) Elmira. Pfunter
also owns WABH(AM) and WVIN(FM)
Bath, wack(AM) Newark and wrie
(aM) Trumansburg, all N.Y.; and co-
OWNns WNNR(FM) Sodus, N.Y.

Seller: Nancy Nicastro, Big Flats,
N.Y.; no other broadcast interests
Facilities: 99.5 mhz, 1.27 kw, ant.
485 ft.

Format: Country

ﬁPcfor WECR({FM|) Beech Mountain,

Price: $51,000

Buyer: Rondinaro Enterprises Inc.,
Banner Elk, N.C. (Stephen L. Rond-
inaro, VP/owner); no other broad-
cast interests

Seller: Johnson County Broadcast-
ing inc., Mountain City, Tenn.
(Frances G. Atkinson, president);
owns wMmcT{aM) Mountain City
Facilities: 102.4 mhz, 730 w, ant.
279 ft.

CP for noncommercial educational at
Columbus, Ohio

Price: $40,000

Buyer: Spirit Communications Inc.,
Westerville, Ohio (John Shumate,
president/co-owner); no other
broadcast interests

Seller: Family Stations Inc., Sacra-
mento, Calif. (Scott Smith, VP);
owns 34 FMs, seven AMs and one
TV, including kFTL(Tv) Stockton,
Calif., and woTL(FM) Toledo and
WYTN(FM) Youngstown, both Ohio
Facilities: 88.7 mhz, 700 w., ant. 236
m

CP for FM in Glenwood Springs, Colo.
Price: $9,539
Buyer: Rocky Mountain Radio Co.

i LLC, Avon, Cola. (Henrik N. Vanderlip

and Vanderlip Children's 1988 Trust,
each 30% owners); also owns KZYR
(FM) Avon; ksMmT(FM) Breckenridge;
KSNO-FM Snowmass Village; kkyy (Fm)
Gunnison; kion-FM Hayden, and
KvFC(AMY/KRTZ(amM) Cortez, all Colo.
Seller: Beachport Communications
Inc., Houston

Facilities: 92.7 mhz

CP for WAIZIFM) Senaca, lil.

Price: $6,500

Buyer: Nelson Enterprises Inc.,
Plano, Ill. (Larry W. Nelson, presi-
dent/co-owner); also owns WSPY(FM)
Plano and wsaRr(am) Sycamore, IIi.
Seller: Maureen Bellinger, Lakeside,
Calif.; no other broadcast interests
Facilities: 95.7 mhz

WEKC[AM) Painesville, Ghio

Price: $50,000

Buyer: Waters Edge Communica-
tions Corp., Chardon, Ohio (Cla-
rence Bucaro, president/owner); no
other broadcast interests

Seller: Consolidated Investment
Corp., Painesville (Dan Smith, sec-
retary/treasurer); no other broadcast
interests

Facilities: 1460 khz, 1 kw day, 500 w
night

Format: News, talk, adult contempo-
rary

WVFC{AM) McConnellsburg, Pa.
Price: $18,000

Buyer: Alliegheny Mountain Network,
Tyrone, Pa. (Cary H. Simpson,
owner). Simpson owns WKBI-AM-FM
St. Marys and WTRN(AM) and WGMR
(Fm) Tyrone, Pa.; has interests in
wFRM-aM-FM Coudersport, wNBT-AM-
Fm Wellsboro and warm(Fm) Smeth-
port, all Pa.; and wants to build FM
at McConnelisburg

Seller: Fulton County Radio Inc.,
Glenshaw, Pa. (Diane Greiner
Yates, executor). Yates owns WSHP
{am) Shippensburg, Pa.

Facilities: 1530 khz, 1 kw day
Format: C&W

Broker: Jack Satterfield

CP for WODQ(AM) Lebanon, Tenn.
Price: $100

Buyer: Radio Nashvilie Inc., Leba-
non (William R. Hunt, president/
owner); no other broadcast interests
Seller: Wilson County Broadcast
Services Inc., Lebanon (P.L. Sev-
ery, president); no other broadcast
interests

Facilities: 1200 khz, 10 kw day, 500
w night

Format: Dark

SOLD!

KTTY-TV, San Diego,
CA, from San Diego
Television, Inc., to

The Tribune Company,
for $70,500,000.

Elliot B. Evers
and

Brian E. Cobb

represented the seller.

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2727

RANDALL E. JEFFERY
RANDALL E. JEFFERY, JR.
407-295-2572

ELLIOT B. EVERS
415-391-4877

GEORGE I. OTWELL
513-769-4477
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BROKERAGE * APPRAISALS
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MEDIA VENTURE
PARTNERS

WASHINGTON, DC
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Cuomo hails radio’s
‘awesome power’

New talk show host opens NAB radio convention
in New Orleans with speech heavy on politics

By Donna Petrozzello

eralding the theme of responsi-
H bility in radio broadcasting, for-
mer New York governor Murio
Cuomo delivered the keynote address
last Wednesday (Sept. 6) to kick off the
National Association of Broadcasiers’
1995 Radio Show ar the New Orleans
Convention Center.

“Radio, like ils gaudy
sister, television, can
affect people for better or
worse,” Cuomo told a
group of several hundred
radio broadcasters and
industry  execuflives.
“Radio has the ability 1o uplift, but that
implies the capacity to demean. Radio
has the power to instruct, but that
implies the ability to distort.”

A longtime champion of First
Amendment liberties, Cuomo
launched his own syndicated radio
talk show last June through SW Net-
works. His three-hour “thought talk”
show features dialogue on current
social and political issues with callers
and guests ranging from artists to
politicians. Before signing with SW,
Cuomo hosted Ask the Governor, a
call-in radio show on New York sta-
tions, during his three terms as state
governor.

After losing a fourth bid for gover-
nor last year, Cuomo contends he still
wants to be in touch with America’s
political tone and has chosen radio as
his medium.

“We need to find out what people
want. and to do that you need to talk to
them—and | choose to do that on
radio,” Cuomo said during a press con-
ference betore the address. “We are in
a political environment where the
politicians do what they think the peo-
ple want.”

“This 1s thought talk, and the lines
are open to everything but a closed
mind and a lack of civility,” Cuomo
said. I bring an energetic eflort to get
both sides of the debate heard.”

SW Networks President and Chief

Executive Officer Susan
Solomon said that after less
than three months on the air,
Cuomo is “just beginning 10
hit his stride.” Solomon hopes
Cuomo’s show “will inspire
others (o develop material that
moves beyond the lowest com-
mon denominator and those
encouraged by sensationalistic
programing.”

Cuomo panned radio talk
show hosts G. Gordon Liddy
and Howard Stern, whose
controversial remarks Cuomo
characlerized as pushing the
edge ol responsible broad-
casting. He suggested that
neither host should be cen-
sored or slapped with fines.
Rather, he said, listeners
should turn the programs off and
“take the opportunity to edit.”

In his address, Cuomo remembered
the age of storytelling on radio through
shows such as The Shadow and
described his love for radio as a young
child and an adult: “I’ve always loved
the intimacy radio gives you and the
power to reach all kinds of people in all
kinds of places and the way it focuses
the audience on the meaning of what
you're saying.”

Cuomo also discussed radio’s “awe-
some power” to affect people, and he
praised radio broadcasters for being
“among the first to sense the dissatis-
faction that is gripping so many Amer-
icans and who would let them speak as
well.”

Cuomo went on to identily Ameri-
cans who feel their government leaders
have “lied to them” and who resist sid-
ing with Republicans or Democrats out
of their disillusionment with both par-
ties.

These Americans, Cuomo said, “will
be the dominant force that every politi-
cian and radio talk show host will have
to contend with in the coming cam-
paign season.” The party that “wins
over” this segment, Cuomo said, will
get a significant portion of its message

Mario Cuomo, whose talk show has been on the
air less than three months, praised radio broad-
casters for being ‘among the first to sense the
dissatisfaction that is gripping so many
Americans.’

out over radio.

“I think that as citizens interested in
this great nation’s future and as people
uniquely equipped by the magic of
radio to affect this important decision,
you and I should get ready to swing,”
he said.

Cuomo went on to lalk about the dis-
solution of two-party politics in the
country, welfare, unemployment and
the Coniract with America document.
He also read excerpts from his upcom-
ing book, Reason o Believe, which he
said “sums up how | see America at
this moment” and “touches on many of
the things I believe radio should be dis-
cussing.”

After the address, some spectators
said they found his remarks oo steeped
in politics and not specific enough to
the radio industry.

“This is & non-beginning |to the con-
vention],” said Dick Miller of
Beechcroft Broadcasting of New Jer-
sey. “This is not a political arena, and
listening to someone on a soapbox does
not set a good point to start from.”

After hearing Cuomo’s speech, other
attendees said they doubt that his polit-
ical acumen will translate successfully
into radio broadcasting where enter-
tainment is paramount. u
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FCC official sees tighter attribution rules

Agency may ‘balance’ relaxed ownership limits with stricter definition of ownership

By Elizabeth Rathbun

{ Congress and President Clin-
I ton agree 1o lift local ownership

caps on radio, the FCC should
tighten its attribution rules defining
what constitutes ownership, says
Roy Stewart, chicf of the commis-
sion’s Mass Media Bureau.

“This [proposed lifting of the
caps] is serious stuff...unless you
want to get out of broadcasting,”
Stewart said during a panel at the
NAB Radio Show last Wednes-
day.

Although he dectined to take a
position on the wisdom of lifting

the caps, Stewart said broadcasters | taining at least local limits.

should be prepared for the consolida-
tion that is expected to accompany
deregulation—or be locking forward to
going out of business.

“l expect we can deal with a certain
amount—and maybe a considerable
amount—of consolidation on a local
level.” Stewart said. But broadcasters
must remember their unique commit-
ment to localism, he said. Without this
commitment, “you undercut what
makes [radio broadcasters] unique.”

“Don’1 just let these words flow over
your head.” Stewart warned. “This is
something that directly affects you.”

The FCC will balance the lifting of
the caps for local broadcastiers by
tightening the attribution rules, Stew-
art said, “assuming there’s still some-
thing left to count for attribution pur-
poses.”

The commission has a proceeding
under way to reconsider the attribution
rules, which establish the kinds and
percentages of ownership that would
count against ownership limits. The
FCC is expected to vote on new rules
by the end of the year.

The House and Senate have passed
legislation that would eliminate the
national caps of 20 AM and 20 FM
stations per owner as well as the local
limit of two AMs and two FMs per
market. However, some think that
Congress may restore some local
restrictions in the House-Senaie con-
ference late this month or early nexl.

Radio broadcasters are split on the
ownership caps. Some are pushing for
complete repeal: others argue for main-

Making the argument at the panel
session for complete deregulation was

Sally Buckman, a broadcast lawyer
with Leventhal, Senter & Lerman. If

the legislation passed as is, individual
and small-group owners still would be
protected by antitrust laws, which pre-

Miami communications lawyer Matthew Leibowitz
discusses radio ownership limits with FCC Mass
Media Bureau Chief Roy Stewart.

f

vent undue concentration of con-
trol, she said.

“Antitrust is a rich person’s jus-
tice,” countered fellow panelist
Matthew Leibowitz of
Miami law firm Lei-
bowitz & Associates.
The average company | 7
can’t afford to get
involved in such com-
plex cases, he said.

“The number of transactions that
[is] going on is rather amazing,”
Leibowitz said. He predicted a
“feeding frenzy” resulting in even
higher prices if Clinton signs dereg-
ulation into law.

The activity, now mostly confined to
large and midsize markets, should
trickle down into small markets over
time, Leibowitz said. “As the larger
groups gobble up the big markets, peo-
ple are going to start looking for other
opportunities.”

Radio broadcaster Mike McDou-
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We help
kids with
asthma
breathe
easler.

So their
parents can,
too.

The American Lung Association
fights lung disease by helping
kids and their parents control
asthma. Call 1-800-LUNG-USA
to learn more.

Because..when you can't
breathe, nothing else matters®

AMERICAN
LUNG
ASSOCIATION.

1-800-LUNG-USA

gald. a member of the audience,
agreed with Buckiman. Broadcasting
consolidation is not bad, he said.
Using a newspaper analogy, he said,
“A lot of it depends on who the pub-
lisher is.”

Broaccasting;

McDougald, who owns WRGA(AM)-
wQTU(FM) Rome, Ga., said consolida-
tion may actually improve a market. If
one person owned all the stations in
Rome. he said, he or she might be able
1O run news on every station. =

Radio+listeners: A match

made on the

Internet

Web sites will allow stations to provide more information
than do newspapers and to interact with listeners

By Donna Petrozzello

y 2005, the Internet’'s World
BWide Web is expected to
become a $5 billion industry,

and radio is positioned to reap some of
that revenue, say broadcasters and
, technology experts.
| In a presentation
|| at last week's NAB
Y| Radio Show, Fred
Schumacher  of

| B KMPS-AM-FM and
= kzok (FM), both Se-
attle, said that establishing a Web site
on the Internet enables individual sta-

ing its subscriber base, is growing by
about 30% per year. More than 530
radio stations have individual Web
sites on the Internet.

Internet access providers and online
companies now reap roughly $50 mil-
lion annually in usage fees, Schu-
macher said. But as the industry
grows, he said, advertising is expected
to drive down user fee costs to the
point where advertisers will support
the medium.

KMPs established its Web site a few
months ago, and KZOK recently estab-
lished one as well. Schumacher esti-
mates the start-up cost at $5,000-

tions to interact with lis-
teners, measure exactly the
number of site users who |&
saw a particular advertise- |
ment, and poll listeners -
easily. L

In a joint presentation, | e
EZ Communications | o=
Vice President of Tech- Qo
nology Michael Rau said | ewmimuni.
an Internet Web site will =
enable stations to become
prime providers of local
information to site users
that goes beyond what
stations normally air and
can exceed what newspa-
pers deliver.

“Radio can excel on
the Internet as a local in-
formation provider,” Rau
said. “Radio can deliver
more local information editor.
online than a service like America
Online: we have access to more local
information than we need, and we have
local ties to our communities.”

Schumacher estimated that there are
almost 30 million Internet subscribers,
and he said the online industry, includ-

WCBS
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wcss(am) New York is one
of 530 radio stations that
have launched Web sites.
‘The response has been
tremendous,’ says Tony
Gatlo, wess assignment

$10,000, plus an addition-
al monthly maintenance
fee of about $800.

Some convention at-
tendees raised concerns
that site users may have
little interest in listening
to radio stations on their
home computers; the
audio rivals that of a low-
grade AM signal, and
with some signals there is
a significant delay in
downloading the audio to
match the visual, making
use inconvenient.

However, as an increas-
ing number of stations use
“Real Audio,” technology
developed by Xing Corp.
that eliminates the down-
loading process and delay,
Internet users will seek out
radio station sites, Schumacher said.

“We are at the beginning of a new
age in radio marked by the gradual ac-
ceptance of new technology,” Rau
said. “We can look forward to radio
becoming more intrusive in its com-
munity.” ]
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RICHARD
McCORMICK

Building US West’s future
on video-telco convergence

Of all the Baby Belis, US West arguably has been the
most successful video player. Its $2.5 billion investment
in Time Warner’s cable systems and networks two years
ago gave it a solid foothold in the TV business. That
experience gave it sufficient confidence to strike out on
its own last year and purchased two large cable systems
in suburban Atlanta for $1.2 billion. If the price and mar-
ket are right, it will make additional buys.

Behind the video strategy is Richard McCormick, who
took over as chairman and CEO of the Denver-based
telco in 1990, just about the time reguilatory and techno-
logical forces were opening up the video possibilities. In
this interview with BROADCASTING & CABLE Executive Edi-
tor Harry A. Jessell, McCormick explains that the grand
Strategy is not just video, but video and telephony on a
single broadband wire. In a word, convergence. And
should Congress deliver on its promise to open up the
long-distance market this year, he says, US West will be
in that business within the year. The ultimate aim: to
become a full-service communications provider.

Implementing the game plan is not without its has-
sles. Frustrated by the FCC video dialtone rules, US
West has scaled back its in-region video plans to rely on
a single trial in Omaha to show the way, McCormick
says. And the telco is under pressure from Time Warner
to restructure their deal. “Up to now there hasn’t been
any proposal that either of us sees as a win-win.”

Assuming that the telecommunications bill passes without
major changes to the telco provisions, what will it mean
for US West and the other telcos?

I think it affirms the relentless march that was already under
way to open up the locul telephone networks and allow inter-
connection at various points in the network; to break the so-
called local monopoly there and allow easier entry of com-
petitors and. at the same time, provide opportunities for the
telephone companies not only to offer local telephone ser-
vice but to package those things with long-distance and
wireless and entertainment. which they have been severely
restricted from doing in the past.

So it means more competition for everyone. But 1 don't
think we’re declaring any big victory over any of this legis- |
lation, other than the fact that what
we’ve been saying for the past decade
is now coming to pass. And this 1§ not
going to be an easy business, either,

36

| defending the traditional telephone business or extending

our business into inter-LATA long-distance and entertain-
ment.

Let’s talk about offense. The prize in this legislation for the
telcos seems to be the long-distance business. How quick-
ly do you move into this business, and do you do it by your-
self or through a joint venture with medium-size long-dis-
tance companies?

We haven’t completely concluded how to do it. but you have
to be in the long-distance business because AT&T, MCI,
Sprint and the cable companies and everybody else is going
to be able to offer full packages of services, of local long-
distance entertainmen! information. And there is no choice,
it seems 10 me, for the regional telephone companies bul to
be able to do the same thing.

The next question is how do you do
it. I don’t think a partnership with one
of the existing branded units would
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work. We’re going to be interested in very powerfully estab-
lishing our US West brand on long-distance product that we
would offer to our customers, primarily those inside our 14
states and calling within our 14 states.

At the same time, I don’t want to go build facilities. A
tremendous capacity already exists in this business, and I
don’t want to be putting in the fifth or sixth fiber network
across the U.S. That’s nonsense. You can buy transport from
either the existing branded companies or the other facility-
based carriers that are already out there. I think you can buy
wholesale-type transport.

So this is a relatively low-cost entry?

It’s a very low-cost entry on the part of the telephone compa-
nies. At the same time, you’ve got to assume that you're not
going to keep everything you
have right now in terms of the
local business. Your customers
are going to be targeted. Your
residence, your small business
and your large business cus-
tomers are going to be targeted
for their local services. So it isn’t
just a net upside or completely
upside. There’s going to be a bal-
ance; we’re going to lose some,
and we’re going to gain some.

“We have been a

this convergence
brought on by
the technologi-
cal capabilities
and changes

was going

to happen.”

How quickly do you think you
can be In the long-distance
business, assuming that the
Presldent slgns this law in, say,
October?

I can’t remember all of the steps
and the hoops we go through,
but we’ve got a checklist to comply with, we’ve got an FCC
process. It’s my guess that the earliest we could be in there is
probably a year after the bill is signed.

Let’s talk defense. What do you anticipate in terms of tele-
phone competition within your 14 states, and where will
that competition come from?

Il come in our big cities, for sure, and it’ll come from the
existing long-distance carriers as they co-brand and couple
wireless products. You see the Sprint-TCI-Comcast-Cox
combination with wireless and wired service. Wherever we
see TCI we’ll see competition. We'll see it from AT&T, MCI
and Sprint. We’ll see it from the other wireless companies
where new frequency spectrum is being allocated. We'll
effectively see it from the direct broadcast satellite folks as
we’re seeing it today. When you say competition, I'm just
assuming that we’re going to offer a range of products along
with entertainment and information services, and there’s
going to be competition in all aspects of that.

Do you think the Sprint cable venture is the greatest threat
to your telephone business?

I don’t say it’s the biggest threat.
Then the most Iimmediate?

Probably AT&T is more of an immediate threat, but I would
say they’re equal. Both are potentially very powerful, and
we take both of them very seriously.

How does AT&T get into the business?
They’re already in the business because they bought

believer for at least
six or seven years—
even longer—that

e AN

McCaw. They’re in the local telephone business by virtue
of their wireless connection, so they can package a wireless
and long-distance package. They’ll be able to buy and inter-
connect with us through this legislation. As we unbundle
our network, they’ll be able to buy parts from us and put
whole services together. So I think they’ve got a very pow-
erful capability.

What’s your video strategy?

We have been a believer for at least six or seven years—
even longer—that this convergence brought on by the tech-
nological capabilities and changes was going to happen.

Ever since the breakup of AT&T, 1 have
assumed that cable companies would be in
the local telephone business someday,
and vice versa.

The proof of that was the opportunity
we got in the UK and the partnership we
have with TCI in the Tele-West venture;
we've been at it now for about six years
and we’ve proven that there is an
appetite for customers that
take entertainment services
and telephone services
over the same wire. That
belief was there. I think we
confirmed it. That’s why

we went into the UK. It
i, wasn't because we

wanted to be in the
cable business. We
thought we’d do
something about tele-
phone service and we
thought you could do both, and we were right.

So we brought that notion back to the U.S., saying,
“Someday this environment’s going to change here,” and
this legislation is a confirmation of our beliefs that someday
everybody’s sandbox is going to be open to entry. And,
accordingly, we set out two or three years ago with the idea
that, out of region, there was a cable infrastructure that, with
some investment, could be turned into not only an entertain-
ment medium but also a telephone and information services
medium. That led us to have discussions with TCI, Time
Warner and other people in the cable industry. As it turned
out, Time Warner worked for us. And so, for a little over two
years now we’ve been in a partnership and have provided the
telephony people to Time Warner to prove that theory.

And they’re doing that in Rochester, N.Y.; they’re doing
that in Ohio. Since the Time Warer deal they've bought
some cable companies and we’ve bought Atlanta. We con-
tinued to operate as a team in terms of what made sense. At
some point it’s in our interest to rationalize those things and
to own them and to own all of the cable properties in one
entity. Right now, there’s a “yours, mine and ours” situation,
and if there is some restructuring at Time Warner Entertain-
ment I'm sure we’ll straighten that out.

We believe there is a tremendous opportunity in the cable
infrastructure. It’s already a great entertainment medium;
with some upgrades, it can have a terrific entertainment
capability plus telephony plus the uncharted waters of multi-
media. And so we like cable; we think it’s a good infrastruc-
ture and that there's a good opportunity to build a profitable
business there.
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So after a little over two years with Time Warner, you're
more Inclined to get in deeper with Time Warner than to
stay where you are?

The opportunity presented
itself at the right price. I think
we have been very consistent in
saying we’d be interested in
more cable distribution.

“I'd like to see

What about upping your stake
in Time Warner? | think you
own an option to increase it
from 25% to 32%.

That’s a cashless option based
on the performance of TWE;
we don’t put any money in.
It’s based on the growth rates
that are produced in Time
Warner Entertainment. We've
consistently said we’re inter-
ested in doing something that

ties under single
manage-

ment...

but it's

not a

problem at

this point.”

hasn’t been any proposal that either of us sees as a win-
win. So I am very comfortable with the existing partner-
ship and the existing ownership percentage and to continue
to go with our original vision of building up that network.
I"d like to see us get more of these cable properties under
single management and things like that, but it’s not a prob-
lem at this point.

But that's where you think you'll end up: with one entity
managing all the US West and the Time Warner properties
and anything else you might pick up in cable?

In the long run—if this plays out the way I hope it will—
that’s the case. I’m talking maybe a few years down the
road. But in the immediate future we’re running our Atlanta
properties, and we’re getting some tremendous experience
doing that. And that’s very helpful to us in terms of under-
standing what it is like to run a cable company and under-
standing the economics of cable. So we’ve got our own peo-
ple down there, and we’re not relying on Time Warner to
run it for us.

Would it make sense someday to run them as one?
Maybe—if it’s in the interests of both companies and if
there’s a good economic reason to do it. Time Warner has
properties in Atlanta abutting some of our properties, and I
can tell you for sure that we’re going to cooperate in provid-
ing telephone service down there.

What do you think about the possible Time Warner-Turner
merget? How would a merger affect your deal with Time
Warner?

First, I want to make it clear that US West doesn’t own
Time Warner stock or hold seats on the Time Warner
board of directors. Our involvement is a 25% stake in
Time Warner Entertainment Partnership, not in Time
Warner Inc.

It’s fair to say, though, that I think the idea of a Time
Warner-Turner merger is intriguing, and I'm paying atten-
tion to how it plays out. I won’t speculate with you on how
our discussions on restructuring the Time Warner Entertain-
ment partnership would be affected--or even if they would
be oaffected--if the merger comes to pass. It’s way too early
in the game to speculate. There’s too many details to be
worked out.

{US West and Time
Warner| get more of
these cable proper-

Given your alliance with Time Warner,
why do we keep reading about US
West investments In Cablevision Sys-
tems or some of these other big
MSO0s?

First of all, we haven’t made any com-
ments about those. We’ve got a
letter stock transaction that
we hope the SEC approves
today. We’ve got a proxy
statement that’s been
filed. If there were any
discussions going on
actively with us in other
companies, they would
be noted in the proxy
statement, and you
won't find any.

On the other hand,
I’ll go back to my
original statement:

is a win-win for both companies, and up to now there | We believe in the cable infrastructure, we like the Time

Warner properties and we like the Atlanta property. We
would like an even bigger footprint of similarly situated
properties if the price were right and if it made sense. We're
not interested in small towns and rural locations. We’re
interested in top-30 metropolitan areas because that’s where
I think the telephony opportunity exists,

Now, if you look at Time Warner and ourselves, we
cover like 38 of the top 50 cities. If we don’t have 100% of
them, we've got some piece of them, which to me is a
tremendous opportunity. We aren’t interested in cable any-
where. We're interested in cable in large footprints, in large
metropolitan areas.

But you're not ruling out a possible investment. You've
said you'd consider buying other cable properties in other
big markets to extend your footprint.

Exactly.

Would that include taking a minority position in another
big MSO?

Only if there were a way to be in a majority position.
A two-step process?

Yes. When you look at the fact that we’ve got a letter stock
that’s going to start trading here around the first of Novem-
ber, I would say that to the degree we would diminish par-
tial-ownership partnerships and to the degree that we have
operating control over the major aspects of the businesses
represented in that media group stock, that’s probably our
long-term interest.

Getting back to video, there were reports that US West
would follow the lead of Bell Atlantic and Nynex and make
a wireless—cable play with American Telecasting Inc. That
never happened. Why not?

Well, it hasn’t happened. We haven’t ruled out wireless
cable as a potential quick entry. We haven’t concluded
that it's in our best interests right now, and we are looking
at the original filings we made in terms of the broadband
infrastructure. We’ve been looking at every other alterna-
tive, from DBS to wireless cable to using more twisted
pair and some technological breakthroughs on that side.
So I would say that we haven’t come to the same conclu-
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sion yet. ['m not saying we won't, but we haven’t come to
the same conclusion yet that some of those other compa-
nies have.

But the ATI deal is probably dead?
Well, I have no comment about any ATI deal.

But you're keeping all your
video options open? "IWIE 're guing
to take a look at
Omaha....[W]e can
prove this thing
up or down ®
and learn

a hell of

a lot before

we com-

mit gobs

We are relooking at our video-
entry options in terms of what
the architecture and infrastruc-
ture would look like.

So it’s all in play. In your origl-
nal video diaitone applications,
you proposed hybrid coax/fiber
systems, But you later
changed to switched fiber to
the curb. Is that were you are
today?

Over two years ago we made
application and started putting
cable in the ground in Omaha,
Nebraska. Just a week ago we
got FCC permission to start
the market trial, after huge bat-
tles on what the prices would be for a market trial in |
Omabha. That trial is delayed at least six to nine months. So

we’'ve got 50,000 potential subscribers in Omaha that

we’ve now got facilities in place for, and we’re going to ‘

of capital.”

let that market trial work and find out what we want to
look like in offering an entertainment product, a telephone
product, and a range of games and information services |
and so forth.

Secondly, I’ve pulled back those five applications the
FCC that contained a switched-video infrastructure, sim- |
ply because we were so delayed in Omaha. But I am not
saying that we’re backing away from that particular archi-
tecture. I think it's still too high-priced for my complete |
comfort level, but it’s still, technically, a better alternative
than anything else today. It’s also not the best solution
from a timing standpoint and from a customer hassle
standpoint because it requires that you dig up yards and
put in a co-ax.

To make a long story short, we don’t think we have to |
move that quickly. We don’t think we have to commit to that
technology. We’re looking at other ways to do it. In the long
run, you're going to see some combination of fiber in the
backbone. But what’s going to be connected to the cus-
tomer—co-ax or twisted pair or fiber or wireless—I don’t |
know.

region, where you build the system and you provide some
of the programing and lease some of the capacity to other
programers?

Do you iike the video dialtone regulatory model for in- I
I

We don’t like that model. But that’s the only model we've
had up till now. And we will want to change that model, just
like all the other companies will want to change it.

You could go straight cable like Ameritech. Get a franchise
and overbuild the incumbent.

Yes. And that’s a possibility. I'm not convinced that they’re
right yet, and 1 guess we're going to take a look at Omaha.
That’s kind of my bottom line: We’ve got a hell of a test out

olre

there, there’s a lot of customers, and we can prove this thing
up or down and learn a hell of a lot before we commit gobs
of capital. That’s kind of the page I’'m on right now.

Whatever happened to interactive TV?
Omaha's been slow. Time Warner's trial in
Orlando has been slow. You’'ve had some
bad experience with Interactive in-room

service in hotels.

provide those capabilities are still too
high, it seems to me, for the oppor-
tunities. But we believe it’s
going to be there. We think
that's the icing on the cake.

For the most part, we think
W the road to interactivity is
through the PC.

But we couldn’t get a
market trial in Omaha
started until now. We
will have interactive ser-
vices on that trial—
games, information ser-
vices and so forth. If it's

wildly successful, you're
going to see rapid deployment in the cable industry and
rapid deployment as possible in the telephone industry. I
think they were just ahead of the market. I do believe the
market is still going to be made, but a lot of it is going to be
made on the PC.

You've mentioned DBS here a couple times. What's your
take on the medium?

It had a great initial flurry. We’ve made the assumption that
DBS is going to be a successful business. We’ve also
assumed that it’s not going to replace a significant number of
existing cable users, and therefore we can live with that
entry. It’s a terrific model for the rural area; it’s a poor tele-
phony model. Someday somebody will make me eat those
words, but today it’s a poor telephony model. It's a very
poor interactive model.

But it’s a terrific one-way entertainment medium, and it’s
really appealing to that segment of the market where they
can’t get enough of sports and programing and movies. As 1
read the tea leaves, there’s kind of a lull now. The initial
thrust of the market and the early buyers and the early adap-
tors have done their thing, and my sense is it’s acting more
like the market we predicted. It’s going to grow, but it's not
going to be “the” answer.

There's seems to have been a rediscovery of the broad-
casting business. You've seen the mergers, and It contin-
ues even up to today. What's your take on broadcasting?
Do you have any strategic interest in it?

No. If we were a content creator, that form of distribution
might make sense, but I don’t think broadcasting makes
sense for the kind of company we are.

You can count us out on any broadcast acquisitions. On
the other hand, if Time Warner wants to do that, it’s terrific,
because that's a great fit with Warner Bros. Studios and
HBO and that sort of thing. The Warner Bros. Network has
gone slowly, but there was some good news the other day in
terms of some more affiliations. I think it makes a lot of
sense for a content provider.
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Western - Jerry Longarzo
{310) 648-6686

This year,
cable operators
discovei-ed the most
successfiul new tool

for generating revenue.

They used a club.

You need to be more competitive. You need loyal subscribers. And
local advertisers. You need Arnold Palmer's Golf Channel. Because
of all the new nets out there, it’s the only one that comes with its
own private army—an aftluent little audience of about 30 million.
Some niche. And where there’s an affluent audience, well._let’s just
sav vou won't exactly have to hit sponsors over the head to get them
to buy advertising time. But don’t take our word for it.

“My local ad sales team paid for an entire vear of The Golf Channel
license fees in just five days.”

—Claurdia Killinger, Advertising Sales Manager, Post-Newesteck

*In some communities, The Golf Channel can be a valuable addition

to hasic and should help attract certain non-subscribers to cable service.
In others, The Golf Channel will be a tier-driver, adding a valuable new
product- niche to our tier package.”

—Michael Egan, Vice President Progranoming, Cablevision Industries

THE GOLF CHANNEL

Call yvour regional representative today to reserve your starting time.

Northeast - Chris Swan Southeast » John Charles Pumphrey
(407) 363-4633 (407) 363-4653

Central - Chuck Conner
(606) 292-2535




ValueVision builds war chest

Home shopper has money to spend and is buoyed by climbing sales

By Rich Brown

ith sales approaching the $100
Wmillion mark this year and
cash reserves of about $70 mil-
lion, fledgling home shopping service
ValueVision is raising some eyebrows.

The deals are coming fast for the
Minneapolis-based company. Last
month, Chicago-based retailer Mont-
gomery Ward & Co. bought an $8 mil-
lion stake in the company with an
option to buy up to a 49% share. Two
weeks ago, ValueVision announced
plans to sell two of its TV stations to
Paxson Communications for $40 mil-
lion. Along with existing cash and a
$12 million investment in infomercial
producer National Media Corporation,
the new deals give ValueVision access
to $67 million in cash.

“ValueVision is under a lot of peo-
ple’s radar screens,” says Mark Riely
of Media Group Research, a New
York—based investment firm that fol-
lows the home shopping industry. “But
they're in a good position financially;
they have no problem funding their
growth. The question is: Will the
growth be quite good, extremely good
or spectacular?”

A big question is how ValueVision
will spend the cash. Company CFO
Stuart Romenesko says there are three
likely options: TV station acquisitions;
paying upfront fees (o cable operators

“ValueVision is under a
lot of people’s radar
screens,” says Mark
Riely of Media Group

Research, a New

York-based investment
firm that follows the

home shopping industry.

“But they’re in a good
position financially.”

willing to carry the network, and pur-
suing online businesses and other
strategic opportunities.

As part of an affiliation deal signed
in July, ValueVision already has an
option to buy KBGE(TV) Seattle for
$4.25 million plus assumption of some
debt. Buying the station makes strate-
gic sense, says Romenesko, given that
the region’s cable operations are domi-
nated by multiple system cable opera-
tor Tele-Communications Inc. (an
investor in competing home shopping
services Home Shopping Network and
QVC).

ValueVision will realize a gain of
some $27 million in the sale to Paxson
of its affiliate wakC-Tv Akron, Ohio,
which carries ValueVision program-

Time Warner.

Jones, TW swap systems

The drive by cable system operators to build system clusters continues
with three new swaps between giant multiple system cable operators
Time Warner and Jones Intercable.

Jones will boost its Savannah, Ga., cluster by 63,500 customers as a
result of the swap. In exchange, Time Warner will add 77,500 subscribers
now served by Jones and its affiliated systems in Wisconsin, Hawaii and
Ohio. As part of the deal, Jones, which needs to acquire some of the sys-
tems from its managed partnerships, will receive $4 million in cash from

As a result of the latest dealmaking, Time Warner clusters will serve
more than 290,000 customers in Milwaukee; 135,000 subscribers in Apple-
ton/Green Bay, Wis.; more than 300,000 subscribers in Hawaii, and nearly
225,000 customers in northeast Ohia. Jones will increase its presence in
the Augusta/Savannah, Ga., region to approximately 150,000 subscribers.

Time Warner will serve 11.5 million customers nationally after the closing
of a deal announced earlier for the systems owned by Cablevision Indus-
tries. Jones serves more than 1.3 million basic subscribers nationally. —RB

ing, and ABC affiliate wHAI-TvV Bridge-
port, Conn. Other company-owned sta-
tions are wvvl-Tv Manassas, Va.
(Washington), and Kvvv-Tv Baytown
(Houston), Tex.

Unlike other home shopping net-
works, ValueVision does not pay cable
system operators a percentage based on
merchandise sold in the market. The
company instead pays a flat fee, said to
be about 10 cents per subscriber per
month. It was a strategy ValueVision
executives developed at launch in
October 1991 as a home shopping
company that did not have the benefit
of being owned in whole or in part by a
major multiple system cable operator.

The fact that ValueVision is not
financed by a top MSO is part of its
appeal to some operators who want a
competitive balance against TCI, says
Riely. The network has managed to
sign carriage deals with several big
operators, including Continental
Cablevision, Cablevision Systems and
Century Cable. Last January, it signed
a deal with number-two MSO Time
Warner Cable that included instant car-
riage on the company’s important New
York City systems.

ValueVision has 6 million full-time
cable subscribers, representing twice
the carriage it had a year ago (the com-
pany’s owned TV stations represent
roughly 10% of that cable carriage).
Net sales are poised to double, climb-
ing from $54 million in 1994 to an esti-
mated $100 million this year. Rome-
nesko says a chief priority for ValueVi-
sion right now is to convert roughly 7
million cable homes from part-time to
full-time carriage.

ValueVision executives expect
their expansion efforts to be helped
along by Montgomery Ward, which is
prepared to invest more than $243
million for a 49% stake in the home
shopping company. Montgomery
Ward may use some of its huge adver-
tising budget to help buy some of the
spot time that ValueVision buys from
cable system operators, says Rome-
nesko. The company also will bring
brand-name merchandise at “extreme-
ly competitive” prices that ValueVi-
sion, because of its size, might not
otherwise get. The companies since
April have offered a Montgomery
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Ward/ValueVision credit card that
already accounts for more than 20%
of the network’s proceeds.
ValueVision has a market opportu-
nity to get much stronger in cable as
competing powerhouse Home Shop-
ping Network undergoes a manage-
ment shake-up and declining sales,
says Rob Stengel of Continental Cable-

& HEADENIND.I

See you in court

The dispute between American
Movie Classics (AMC) and Turner
Classic Movies (TCM) over AMC'’s
rights to certain films licensed from
TCM’s library apparently is headed
for court. A source familiar with the
dispute says AMC is moving for-
ward with its lawsuit by seeking a
court hearing date in the Southern
District of New York for later this
month. Last June AMC filed a $250
million breach-of-contract lawsuit
against TCM, alleging that it had
violated AMC’s exclusive rights
agreement to show certain films
from Turner’s RKO library. Last
month TCM reportedly sent AMC a
private 30-odd-page memo acknowl-
edging that TCM has shown certain
films covered by the contract, but
has done so “unintentionally and
inadvertently.” AMC and TCM offi-
cials declined to comment.

Travel original

The Travel Channe! on Oct. 1 will
| debut its first in-house production (it
has teamed with
outside producers
ON NUMmMerous pro-
grams). The hour-
long documentary, %
John Heminway's
Travels on Native
Soil, will focus on &
the northern plains 7%
of Montana and
look at Native
American history
and culture. The
Atlanta-based channel reaches 17.5
million households.

Peep show

Action Pay Per View on Friday
debuts an original series, Luke's
Peep Show, featuring uncensored
adult music videos presented by rap-
per Luther Campbell of the contro-

T et
The Travel Chan-
nel’s ‘Travels on
Native Soil’

| on alive, half-hour instruction show

| | Computer news

vision. Stengel, an early ValueVision
supporter, is eager to see the company
focus more on its cable business and
less on developing its broadcast prop-
erties.

“We haven’t been unhappy with
them, but I would have thought they
would have come further than they
have in cable by now,” says Stengel. m

N G S

versial rap group 2 Live Crew.
Action will present an original show
each month and air the series Fri-
days at midnight ET.

Highlight handout

Liberty Sports and DIRECTV have
agreed to allow local TV newscast-
ers to excerpt from the regional
sports networks that are fed over the
direct broadcast satellite service.
Local stations that sign up as affili-
ates will be able to access the
encrypted signals and include high
lights from any of the 18 available
regional networks on their local
sportscasts. Affiliate sales are being
handled by Grand Prairie, Tex .-
based Prime Sports, an owned and
operated division of Liberty Sports.
Liberty is the programing arm of top
multiple system cable operator Tele-
Communications Inc.

‘Keep your head down’

Orlando-based Golf Channel is
working with The PGA of America

that will air Tuesday and Wednes-
day nights at 8 p.m. beginning on
Sept. 12. The show, Golf Channel
Acadenty Live, will be hosted by
Golf Channel play-by-play announc-
er Peter Kessler.

Jones Computer Network (JCN) and
KRON Video Enterprises will tele-
cast New Media News (NMN), a
daily computer and technology half-
hour news program. NMN, to be
produced at KRON San Jose’s news
center, will be telecast on KRON's
24-hour news and information cable
channel, Bay-TV, Monday-Saturday
at 6:30 and 10:30 p.m. NMN also
will air on JCN and Jones's co-
owned cable channel, Mind Exten-
sion University, Monday-Sunday at
noon, 8 and 10 p.m.

Cablevision to
cover Jersey

Cable operator is partnering
with Newark paper
to extend News 12 franchise

By Jim McConville

ike comedian Rodney Danger-
field, New Jersey's TV viewers

have long complained they get no
respect, particularly when it comes to
coverage of the state’s news by New
York’s major outlets.

Those complaints may be quieted
next January, when Cablevision Sys-
tems is slated to launch News 12 New
Jersey, a 24-hour regional news channel.
The channel will be a 50-50 partnership
between Cablevision’s Rainbow Pro-
gramming and Advance Publications,
owner of the Newark Star Ledger.

Cablevision Systems pulled the
wraps off its third state all-news net-
work last Wednesday during a press
conference at Liberty Science Center in
Jersey City. The announcement featured
closed-circuit feeds from three New Jer-
sey locations, including an interview
from Princeton with New Jersey Gover-
nor Christine Todd-Whitman.

News 12 New Jersey will join
Cablevision’s other metro New York
regional news systems. News 12 Long
Island, its first, launched in 1986. Last
July the company converted its half-
hour daily newscast on its Connecticut
cable systems into a 24-hour service
based in Fairfield, Conn.

“This completes the metropolitan
ring around New York City,” says
Norm Fein, vice president of news
development, Cablevision Systems.
“Hopefully, we can now get a big
chunk of that NYC television spot ad
money.,”

The service’s launch also gives
Cablevision’s four New Jersey cable
operators their own regional propri-
etary programing. “That’s [Cablevi-
sion Systems Chairman] Chuck
Dolan’s big strategy in terms of differ-
entiating Cablevision systems from
other cable suppliers,” says Fein.

News 12 New Jersey, to be head-
quartered in Edison, will serve 14
counties in northern New Jersey.
Cablevision has 275,000 subscribers
on four cable systems in Newark, Bay-
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onne and Bergen, Monmouth and
QOcean counties. News 12 Vice Presi-
dent Pat Dolan says Cablevision is
negotiating with New Jersey cable sys-
tems owned by Comcast, Adelphia and
TKR Cable to carry the news service.

The service will be headed by News
Director and CEO Jeff Marks, former
president of the Radio-Television News
Directors Association. News 12 New
Jersey will have a staff of 130 (including
20 reporters and 15 photographers) and
will operate four news bureaus, in
Newark, Trenton and locations in
Bergen and Monmouth counties.

The channel’s format, to be roughly
modeled after co-owned News 12
channels, will focus on state, regional
and local news.

The station will broadcast daily six
hours of new programing comprising
three hours of live news at 7-10 a.m.

and hour newscasts at noon, 5 and 10
p-m. Cablevision’s partnership with
Advance Publications also will allow
News 12 and the Star Ledger to share
news leads and information resources
on a regular basis.

News 12 New Jersey will employ
“video kiosks,” portable booths that
record subscribers’ comments about
issues for possible use in newscasts.
The station also will experiment with
an interactive talk program.

Next up for Cablevision will be
Westchester, N.Y. Next month the
company will expand its daily news-
cast into a 24-hour news channel. Last
to change over will be Cablevision’s
Bronx/Brocklyn systems, which now
carry Time Warner’s New York | local
news channel. No date is set yet, but
Fein says the system will continue to
carry New York 1. [

Bell joins Encore

In line with Encore Media Corp.’s
current efforts to boost its original
programing, the company has
named Steve Bell president of
Encore's newly formed Encore
Entertainment Group. Bell, former
President of Foxstar Productions
and President of Network Televi-
sion for Fox, will oversee program-
ing, promotion packaging and pro-
duction for Encore’s 10 pay cable
networks. Bell will alsc be in
charge of the development and
production of original movies and
programing for Encore’s networks.
Prior to joining Fox, Bell was
senior vice president and general
manager of Tribune Broadcast-
ing’s KTLA-TV Los Angeles.

Delays typical for new channel launches

Finding open channels on cable systems can take time

By Jim McConville

nnouncing plans for a new cable
A network is one thing; launching it
is another.

Launch dates for many new net-
works have been postponed. A variety
of factors are cited, among them the
scarcity of channel space.

Take the Outdoor Life channel.
Scheduled to launch last January, the
debut was postponed until early July, but

the channel did not launch until July 31.

The delay of Qutdoor Life, owned
by Cox, Comcast, Continential Cable-
vision and Times Mirror, was caused in
part by a reorganization in ownership
and difficulty getting carriage. In July,
Times Mirror reduced its stake in Out-
door Life to 10%, leaving Cox with
45% and newcomers Comcast and
Continental with 22.5% each.

The channel is to be carried on
Cox’s expanded basic tier, which

in the company, says King.

Liberty Media move

Liberty Media Corp. will relocate the senior management and financial
departments of its Irving, Tex.-based Liberty Sports group to its Engle-
wood, Colo., headquarters (outside Denver) by the end of the year. The
move likely will mean some layoffs or reassignments.

“We've grown to be a very large business, and Liberty Media would
like to see a consolidation of management to the greatest extent possi-
ble [in Englewood],” says Joe King, vice president and CEO of Liberty
Sports. Liberty Sports—made up of 15 regiona!l and four national sports
cable networks, including Prime Sports—is a subsidiary of Liberty
Media, the programing arm of Tele-Communications Inc. (TCI). Liberty
Sports' Irving offices won't be shut down, says King: “There are still
going to be several hundred people here.” Divisions staying in Irving will
include Prime Sports Southwest, Liberty Satellite Sports and “a half
dozen other smaller entities.” King says some positions may be filled in
Denver rather than relocated. “Anytime you're moving a full staff of peo-
ple, there may be some positions at certain levels that aren’t offered
relocation.” Liberty Sports will try to absorb most of those positions with-

—IM

reaches 3.2 million subscribers. Out-
door CEO Roger Williams says that
information on other cable systems
signed to carry the channel will be
released this week.

The Sundance Channel, co-owned
by Showtime and filmmaker Robert
Redford, originally was slated to
launch this fall. Make that late fall, as
in late October or early November,
says a Showtime spokesman. Show-
time, he suggests, wants to launch the
independent film channel just before
the Western Cable Show to get the
most bang for its marketing buck.

The Popcorn Channel, a cable net-
work devoted to previews of theatri-
cal movies and local movie time
schedules, was scheduled to launch in
the first quarter of this year but was
bumped to September. A spokesman
says The Popcorn Channel, owned by
the Toronto Star, will bow late this
month. Details of the cable system
agreements are not final.

The Health Channel, owned by the
Novus Group, was scheduled to
launch in the second quarter, but a
company spokesman says it has been
postponed indefinitely. BET Cable
Jazz Channel, originally scheduled to
kick off this year, has changed its date
twice and is now looking at early next
year, says BET spokesman Craig
Muckle. ]
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channels

Bravo, BET, History
among new offerings

By Jim McConville

oping to get a jump on expected
H new-subscriber competition,
direct broadcast satellite program
provider DiReCTV will add seven chan-

nels later this month.

The additions, which go into effect

D_IRECTV adds

Sept. 13, will give DiReCTV 175 chan-
nels available through its various DBS
programing packages.

The additions are part of an effort to
cultivate new subscribers in anticipa-
tion of the opening of cable system
channel capacity and the launch of two
more DBS program providers
{EchoStar and AlphaStar) by year’s
end. “We're trying to leverage our
inherent asset—our huge amount of
channel capacity—to draw in new sub-
scribers.” says Eddy Hartenstein, pres-
ident, DIRECTV.

& On Sept. 8, DIRECTV will add Mid-
west Sports Channel (MSC) to its Total
Choice package, which is available to
subscribers in Minnesota, Wisconsin,

Iowa and North and South Dakota.
MSC also will automatically be added
to its Sports Choice and Plus DIRECTV
packages.

® DiRecTv will add cable networks
Bravo, Black Entertainment Television
(BET), The History Channel and Home
& Garden Television (HGTV) to Total
Choice. HGTYV also will be included in
the Plus package.

® The Independent Film Channel
will be paired with STARZ!, Encore’s
multiplex channel, as part of a $5-per-
month premium package.

® DIRECTV and Home Shopping Net-
work (HSN) have signed a deal to add
HSN to all of DIRECTV’s programing
packages starting Sept. 13. B

Worldwire

Paramount Pictures has confirmed that it is in discus-
sions with British pay-TV operator BSkyB to launch the
studio’s first international branded channel in the UK.
Although no deal has been signed, the Viacom-owned
studio hopes to launch the service before year's end.
The Paramount channel reportedly will broadcast in the
evenings using Nickelodeon's Astra transponder and
will focus on TV product rather than film fare. BSkyB
already has a long-term output deail with Paramount
Pictures and is a joint venture partner with Viacom in
kids channel Nickelodeon UK. Aside from the upcom-
ing launches of Disney Channel UK and Ptayboy Chan-
nel as part of a BSkyB package, the satellite broad-
caster would not confirm a recent report in the Finan-
cial Times that it aims to launch seven channels in
October or November. BSkyB has 4.2 million sub-
scribers and plans to air £100 million ($155 million)
worth of programing this fall.

Tumer International Far East claims that after just seven
months on air in Taiwan, its TNT/Cartoon Network has
become the island’'s most-watched non-terrestriai
channel among 4-14-year-olds. According to figures
supplied by Survey Research Taiwan, 62% of children
living in Taiwan’s 3.5 million cabled homes watch the
Cartoon Network at some time during each day. The
network claims that its heaviest viewing period among
kids is 6-10 a.m., easily outgunning rivals Star Chinese,
Star Movies and TVBS during most daytime slots
throughout the week.

As part of BBC Worldwide's restructuring plans, Richard
Emery, director of strategy and marketing for BBC World-
wide, has become managing director of BBC Worldwide
Television, replacing Dr. John Thomas, who will run
newly created division BBC Worldwide Learning. BBC
Worldwide grossed £72 million ($112 million) last year.

National Geographic on Oct. 1 will open Explore Interna-
tional, a London-based international distribution opera-
tion for its documentary programing. Helen Tourell, man-

aging director of international distribution for National
Geographic Television, will head the company. Alastair
White, from the BBC, will be director of sales. The ven-
ture will not affect NG's relationship with UK-based inter-
national distributor ITEL, which represents NG’s pro-
graming in Central and South American territories.

Indian state broadcaster Doordarshan has chosen
PanAmSat's PAS-4 satellite as a primary platform for
the domestic and international distribution of its pro-
graming. Doordarshan will use PAS-1 to broadcast to
the U.S.

Thai cable operator Universal Cable Television is planning
a 10-channel pay-per-view service on its cable network
by the end of 1895, UTV also is negotiating with games
group Sega to offer games as part of its package in
early 1996.

A joint venture between Quantum International of London
and the Mitsui trading house of Japan will give the home
shopping service almost 100% coverage in Japan. Last
month, Quantum added Kagoshima KYT, Osaka ABC
and Sanyo RSK to its network of 21 Japanese terrestri-
al distributors. Quantum already has distribution in Sin-
gapore, Taiwan, Australia and New Zealand. India is
the British group’s next target, followed by indonesia,
Malaysia and the Philippines.

Star TV's music channel Channel [V] has signed a one-
year program deal with fledgling Malaysian terrestrial
channel MetroVision to supply 12 hours of weekly pro-
graming beginning Sept. 4.

Subscribers of Australian pay-TV operator Optus Vision
Ltd. will be asked to pay $29.50 a month for its 12 chan-
nels when it launches on Sept. 20. Optus also has
revised its rollout figures and says it will now pass 2.3
million homes by the end of 1996, not 1.1 million as pre-
viously was forecast.

—Debra Johnson, special correspondent
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Eable
sm mees Financial troubles
Former United Press International and Financial News Network chairman
o m" Earl Brian and COO John Berentson on Tuesday were indicted on

charges of falsifying company finances to obtain $56 million in bank loans

- in 1989
b”g’t ﬁ'ﬁ’m FNN had losses of $72.4 million in 1990 and had filed for bankruptcy

protection before eventually being absorbed by the competing CNBC net-

Satellite ina’ustry has been work. In 1993, Brian, without an admission of guilt, settled Securities and
. Exchange Commission charges that he had falsified company revenue.
growing by leaps and Brian's attorney, Richard Marmaro, told the Associated Press he was
bounds, but so has new declining comment on the latest charges. Berentson’s attorney, Mark
com petition Beck, told the news service that he would dispute the charges. —RB
By Jim McConville together in New York on Sept. 19 for | develop a sizable subscriber base, but
“Skyforum,” a symposium at the Mar- | how large that base will be.

BS services have been going | riott Marquis. “The question is: Just how far can

gangbusters, but the industry Competition among DBS suppliers | this DBS business go? Are the predic-

isn't breaking out the cham- | will increase as well, with two compa- | tions of getting 10 million DBS sub-

pagne. nies—EchoSphere and AlphaStar— | scribers by the year 2000 viable?” asks

“The market is getting tougher. | coming to the marketplace later this | Hartenstein. “Based on the way our
We're going to see continued, growing | year. “The DTH satellite industry is | consumer base, revenue per sub and
competition from cable and RBOCs, | booming and expects to grow, but the | pay-per-view buy rate are going, the
unfortunately with a heck of a lot more | question is: Will there be room for the | answer is yes.”

resources than the DTH industry has,” | many providers that are entering the Next year, satellite operators also
says Chuck Hewitt, president of the | marketplace in the U.S. and Canada?” | will face continued government and
Satellite Broadcasting Communica- | Hewitt asks. regulatory hurdles, most notably the
tions Association. However, Eddy Hartenstein, presi- | auction of satellite spectrum by the

The association will face that issue, | dent of DBS service DIRECTV, says that | FCC. “We're seeing a lot of things
and others, when its membership gets | the issue is not whether DBS will | going on in Washington that bother us,
such as having us pay for spectrum

PEOPLE'S CHOICE: TOP CABLE SHOWS | i x ™™ ™™

1
HHs.  Rating
Program Network Time (ET)  (000) Cable U.S.
1. NFL Footbal! TNT Sun 8:00p 5,393 83 57
2. 0.J. Simpson Hearing CNN Tue 6:00p 2,546 38 2.7
3. 0.J. Simpson Hearing CNN Tue 8:00p 2,408 36 25 |
4. 0.J. Simpson Hearing CNN Tue 530p 2397 36 25
5. NFL Prime Time ESPN Sun 7:00p 2,371 36 25
6. O.J. Simpson Hearing CNN Tue 7:30p 2,285 35 24
7. NASCAR Winston Cup ESPN Sun 1:00p 2,249 34 24
8. 0.J. Simpson Hearing CNN Tue 5:00p 2,190 33 23
9. Rugrats NICK Fri 630p 2,184 34 23 PUf-a-Palooza
10. Doug NICK Fri 7:00p 2,108 33 22 Nick at Nite on Sept. 16 is planning
11. Rugrats NICK Sun 10:00a 2044 3.2 2.1 an overnight on-air stunt called Puf-
12. O.J. Simpson Hearing CNN Tue 4:30p 2,042 3.1 2.1 a-Palooza, featuring episodes of
13. 0., Simpson Hearing CNN Tue 7:00p 2,012 3.0 2.1 C:fss'c Sid and fMah'.chKmfft kids
14. O.J. Simpson Trial CNN Mon 5:30p 2,000 3.0 2.1 Eeggssfe?:% %a‘t"i’oégl t';?;’ﬁs?:r:
15. Augeats hiGEe_TuSL_Eaip, 1LeaE. -3l B since the 1970s. Shows featured in
Fokawing are f sl e U e | | the 10 p.m.-6 a.m. block will include
e . - H.R. Pufnstuf (above), Sigmund
1. Movie: The Tuskegee A/rmen HBO Tue 8:00p 2253 97 24 s
2. Movie: ‘Black Rain’ HBO Fri 800p 2100 9.0 22 fggéhgfsti‘:Afzgft‘?r’ﬁg':gz;”ﬁﬁgg
3. g_/’OWe.' Hard Vice HBO Sun 12203 1.781 77 19 jOinS Nickelodeonrs Saturday morn-
. Tales from the Crypt HBO Fri 10:00p 1,758 7.6 1.8 ing schedule this week. —RB
5. Movie: ‘Mrs. Doubtfire’ HBO Sun 8:00p 1,753 7.5 1.8 |
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Two anchors and a sea of blue become a virtual set, thanks to Accom’s ELSET system.

Virtual sets: A growing reality

Vendors expect broadcasters to embrace computer-generated sets as the cost comes down

By Glen Dickson

irtual sets made a big splash at
VIast April’s National Association

of Broadcasters convention as
thousands flocked to see computer-
generated sets created before their
eyes. Quite a novelty,

Five months later, that’s the way
most broadcasters continue to think of
virtual sets—as a novelty. Sure, they
represent a technological break-
through, but who can afford the mon-
ster SGI Onyx machines required to
create them?

Broadcasters can, according to vir-
tual set vendors, as the price of the
computer hardware continues its
inexorable fall. “Five years from
now, who’s going to be using real
sets?” asks Patrick Renvoise, director

of virtual set systems for Accom,
which markets the ELSET system.
“In these kinds of revolutions, the
computer always

set costs about the same as four or five
real ones. “Also, there are the cost sav-
ings of space. [In] the time it takes you

to load a new set in

wins.”

In the long run,
it’s not cost but
the change in
methodology that
will discourage
buyers, Renvoise
says. “It’s a giant
step in every
aspect of the busi-
ness. Instead of
carpenters plug-
ging nails, they'll
be UNIX specialists and graphic
designers.”

And virtual sets can save money, says
Renvoise, pointing out that one virtual

At left,
Softimage’s
Virtual sets.
Low-end
virtual set
systems start
at roughly
$700,000,
including
$450,000 for
an Onyx
computer
powerful
enough to
enter the
virtual arena.

“Five years from now,
who’s going to be using
real sets?” asks Patrick

Renvoise, director of

virtual set systems for
Accom, which markets
the ELSET system.

the same facility,
you can do the news
at 8, a talk show at 9
and a game at 10,
because it only
takes you 20 sec-
onds to load the
new set.”

In addition to
Accom, Electrogig
and Softimage
offer virtual sets.
Low-end systems
start at roughly $700,000, including
$450,000 for an Onyx computer pow-
erful enough to enter the virtual
arena. Once you start adding capabil-
ities, the hardware requirements go
up and the price jumps rapidly into
seven digits.

Renvoise is looking forward to IBC
’95 in Amsterdam this week, where
Accom officially will release its
ELSET software and announce new
beta users in the U.S. and Asia.

New ELSET features to be demon-
strated at IBC include an “infinite blue
box” where the camera can turn 360
degrees and stili display the virtual
world; a redesigned, distance-based
“Z-Key”; automatically triggered
sound events, and cameras moving in
three directions.

VAP, a German production house
that aided in ELSET’s development,
has been using the system for the past
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six months, producing several German
television programs.

Electrogig’s Reality Tracking is the
only virtual set to have been beta-tested
for on-air use in the U.S. ABC News
used the system to produce a special
report, “Common Sense with John
Stossell.” Although Electrogig’s R&D
director, Mike Dilworth, admits that
using a virtual set represents a “leap of
faith for broadcasters,” he says host
Stossell was “completely comfortable”
by the end of the production.

After ABC proposed the test, Elec-
trogig and systems integrators A.F.
Associates had three weeks to get the
system up and running at network
headquarters. Luckily, A.F. Associates
had a demo system ready, says Dil-
worth. “It’s almost a complete studio
on wheels.”

“The whole system is 601 compo-
nent digital throughout, so all the feeds
from the Ultimatte 7 digital composi-
tors went in,” he says. “A complete
two-camera system was in place with
two tracking systems, using the Ulti-
matte Memory Head and BTS LDK-9
cameras.”

ABC appreciated the custom soft-
ware that Electrogig wrote to make
Reality Tracking compatible with
Wavefront animation software—now
a standard feature of the system, Dil-
worth says. The ability to work with
existing technology will be essential
to selling virtual sets, he says. “You
can’t tell people what to model in.”

Softimage's Christopher Phillips,
manager of business development,
emphasizes that his company’s Virtual
Theatre is just one application of the
Softimage/3D Performance tool set. He
admits that the cost of virtual sets right
now may be prohibitive, but still pre-
dicts that within the next six to 18
months U.S. broadcasters will start
implementing the systems in a beta
mode.

“It’s a nascent technology, so cost is
obviously prohibitive,” he says. “But
another big factor is just process,
understanding the technology and how
it can be exploited.”

Perhaps the company with the most
to gain is Silicon Graphics, which
provides the computer hardware the
systems run on. Dave Larson, director
of marketing for emerging entertain-
ment markets for Silicon Studio. is
optimistic: “I’ve been spending all
my time researching applications for
performance animation, and the most
visible is the virtual set trend.” ]

—C:J,l Y Hav“.”

Hrtachl unveils
SDTV decoder

Device would display HDTV pictures at reduced resolution

on SDTV sets

By Chris McConnell

itachi America has a plan for
H allowing TV viewers to hang on
to their televisions long after
NTSC transmissions have left the air-
waves.
The company is developing a “stan-
dard-definition” (SDTV)

nates other picture prob-
lems of the traditional
decoders. The company
says its all-format
decoder will provide
picture quality “compara-
ble” to the pictures delivered

| by DIRECTV and United States Satellite

Broadcasting DBS sys-

decoder capable of receiv-

tems.

ing an HDTV transmis- The p’Ctures The pictures could
si(()jn can(;i displlat){ing it at could appear in apptea(iir in 113 or l6t|:19 g(?r-
reduced resolution on a . . mat, depending on the dis-
traditional television set. 4:3 or 16:9 play and the signal sent by
o e i v format,  he bowdewier, I e
str s technol- . roadcaster sends
ogy for onlookers at the depend’ng on the and scan” information
Soxety forMoim it lisplay and the slorg wit e HOTY ie
(SMPTE) conference in Signal sent by decoder could then read

New Orleans.

“There will be a mix of
HD and SD broadcast-
ing,” says Jack Fuhrer, senior director
of Hitachi’s Advanced Television &
Systems Laboratory. But watching the
HD broadcasting without buying a
high-definition television will require a
device capable of extracting the neces-
sary picture information for display at a
lower resolution. Hitachi’s “all-for-
mat™ decoder would do this by scan-
ning the HD transmission for just the
needed picture data without first
decoding the entire transmission.

Although the Grand Alliance HDTV

system sends data at about 19 megabits
per second, the Hitachi decoder would
decode only [2-14 megabits per second.

“That makes the receiver cost-effec-
tive,” SMPTE President Stanley Baron
says of the “downsampling™ approach.
Fuhrer says the technology will allow
the company to build decoders for about
10% more than the cost of conventional
SDTV decoders, such as the DSS system
used to receive DBS signals, and that
storing and decoding the entire HDTV
bit stream would run up to 10 times the
cost of such SDTV decoders.

The Hitachi approach results in new
picture artifacts not found in traditional
SDTV decoders, although it also elimi-

the broadcaster.

that information to supply
a 4:3 picture. Last week’s
demonstration employed a
system that instead simply decodes the
center portion of a 16:9 picture for a 4:3
display. A third option is letterboxing
the picture, Fuhrer says.

Fuhrer predicts that the technology
eventually will be implemented in a
$300 set-top box, although he does not
say how soon. His company also pre-
dicts that the memory-saving system
will speed total conversion to digital
television by four to six years.

“They are saying, ‘We will build you
a TV set at a very low cost,”” says
James McKinney, chairman of
Advanced Television Systems. McKin-
ney says standard definition is close to
clearing another hurdle toward inclu-
sion in the digital TV transmission stan-
dard that the FCC will consider later
this year.

McKinney’s group, which is prepar-
ing the document that will describe the
new transmission standard to the com-
mission, is now voting on adding stan-
dard-definition formats to its docu-
ment. Although 53 participants are eli-
gible to vote, the current tally stands at
25-1 in favor of adding the SDTV lan-
guage, McKinney says, adding, “That
one looks final to me.” ]
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Abel recruits for data network

Wants broadcasters to commit to data broadcasting

By Chris McConnell

is looking to recruit more broad-
casters for its data-broadcasting
venture. The LIN Televi-
sion and Chris Craft/Unit-
ed Television-backed
partnership is interest-
ed in potential in-
vestors, but is primarily
looking for broadcast
groups that will commit
their stations to sending
information over their airwaves, says
Datacast President/CEO John Abel.

“I want to convince them of the
vision,” Abel says of the group’s plan
to develop a practical data-broadcast
system for broadcasters. “I want their
stations.” Abel last week made his case
for the partnership’s vision to broad-
casters attending the Society of Motion
Picture and Television Engineers
(SMPTE) conference in New Orleans.
Addressing a conference luncheon,
Abel discussed the growth in computer

The newly created Datacast Partners

sales and urged broadcasters to begin
thinking about sending their broadcasts
to “intelligent” devices rather than
merely the “dumb terminal” of today’s
television.

“TV sets are still popular, but
devices with memory and intelligence
are also becoming more and more pop-
ular and useful to consumers,” Abel
told the conference. He cited a list of
potential datacasting services that
includes enhanced advertising infor-
mation, customized sports and stock
data and newspaper features, “I'm try-
ing to make TV complement these ser-
vices,” Abel says. He adds that partici-
pating stations likely will need to spend
$10,000-$25,000 to install the neces-
sary transmitting equipment.

Abel, whose former employer—the
National Association of Broadcast-
ers—is still working with the Elec-
tronic Industries Association to
develop a voluntary data-broadcast-
ing standard for NTSC broadcasts,
says a single transmission standard is
not required for his company’s plans,

but one standard would be more con-
sumer-friendly than two or more sys-
tems. ‘It seems unlikely they will
select a single standard,” Abel says of
the NAB work.

The Datacast partnership is consid-
ering buying a majority interest in data-
broadcasting proponent Digideck, one
of two systems participating in the
NAB project (BROADCASTING & CABLE,
Sept. 4). The partnership hopes eventu-
ally to operate a data-broadcasting net-
work, “1 need the support of broadcast-
ers who will help me and others bring
television into the information age,”
Abel says of the project.

Promoting a similar view to confer-
ence attendees was Advanced Televi-
sion Systems (ATSC) Chairman James
McKinney, who also cited a list of
potential data-broadcasting services
the industry will be able to send with
digital transmission technology. “Pick
up your FCC passport and ride that
train into the future,” McKinney said
of the second channel slated for the
industry. ]

FCC, ACOG on same frequency

Olympics preparation includes planning for frequency coordination

By Glen Dickson

tee for the Olympic Games

(ACOG) are working together to
avoid broadcast interference prob-
lems during next summer’s Olympic
games, which will represent the
largest concentration of RF transmis-
sions ever.

A special committee of the ACOG,
the Olympic Broadcast Frequency
Coordination Committee (OBFCC),
will coordinate all auxiliary broadcast
short-term operations. The FCC has
suspended its Rule Part 74.24—Aux-
iliary Broadcast Short Term Opera-
tions—to grant this temporary author-
ity to the OBFCC, which includes 31
broadcasters from ACOG, NBC and
local stations. The coordinating area
spans 75 miles from the Georgia
Dome, the center of the games.

The FCC and the Atlanta Commit-

“The FCC has been a great help as
our conduit to Washington,” says
Michaei Smalls, technology facilities
manager for ACOG and co-chairman
of the OBFCC.

The OBFCC has been working to
juggle frequency allocation since last
September. “The committee we
formed was a great idea, because with
frequency coordination, cooperation
is the name of the game,” says
Smalls. “Nobody wins if it’s a free-
for-all.”

Louis Libin, director of technology
for NBC and an OBFCC member, has
been trying to take the available spec-
trum as a whole and look at the big
picture: “We decided to not go for a
big spectrum grab, but instead to look
at the spectrum in ways so that it can
be useful to the most people.”

According to Libin, that involves
everything from breaking down UHF

o) e

The Atlanta Olympic venue will host the
largest concentration of RF users ever.
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and microwave use among domestic
and international broadcasters to
encouraging the use of cellular tele-
phones instead of two-way radios.

lechinology,

The Department of Defense has even
lent the OBFCC a 4-gigahertz fre-
quency, the bandwidth required for
ATV, to help fill communication

needs, Libin says.

“We’re not completely sure how it’s
going to end up being used,” Libin
says, “but it will be good practice.” m

FCC OK’s $10 million CD investment

Commission has yet to authorize digital audio radio service but,
over NAB objections, it will allow company to build system

By Harry A. Jessell

roceed with caution.
P That’s the word the FCC has
given Satellite CD Radio, a start-
up company planning to beam 30
national radio channels via satellite to
subscribers with antennas not much
bigger than a silver dollar.

Over the objections of the National
Association of Broadcasters, the FCC
said CD Radio may spend up to $10
million to construct a two-satellite sys-
tem, even though the FCC has yet to
authorize the service or issue any
licenses.

CD Radio welcomed the FCC
action. “It allows us to start implemen-
tation,” said company president Rob
Briskman. The service represents “the
dawn of a new and important element
of the communications and broadcast
industry,” he said. “And despite
NAB's argument, we don’t feel we will
hurt local broadcast radio.”

CD Radio can now make “progress
payments” to Space Systems/Loral,
which holds the $200 million contract
to build the CD Radio system,
Briskman said.

According to Briskman, CD Radio
raised about $6 million a year ago in a
public stock offering. David Mar-
golese, a cellular and paging entrepre-
neur who co-founded the company
with Briskman, and investor Darlene
Friedland are the principal sharehold-
ers.

The NAB expressed disappoint-
ment. “We would prefer that the FCC
had waited to define the service rules,”
said NAB Executive Vice President
and General Counsel Jeff Baumann.
But allowing companies to construct in
advance of rules “is not uncommon in
satellite services,” he added.

Fearing competition to AM and FM
radio, the NAB and individual broad-
casters have vigorously opposed satel-
lite radio—technically, digital audio
radio service (DARS). They also have

argued against CD Radio’s waiver |
request to begin building a system, say-
ing that a grant would prejudge the
decision on service rules and licensing.

But the FCC would have none of it.
“We do not accept the argument that
granting the waiver will predispose us
to award CD Radio a license,” the
agency said. “CD Radio does not now
have a license. Whether or not it gets
one will not be affected by the grant of
this waiver.”

Any expenditures CD Radio makes
are “solely at {its] own risk,” the FCC
said. “These expenditures may not be
relied upon by CD Radio in any way
during the rulemaking or subsequent
licensing process.”

“But if CD Radio wishes to commit
funds to begin construction, we see no
reason to prevent it from doing so. We
think this should be a business deci-
sion, not a government decision.”

CD Radio is one of four companies
that hope to broadcast radio via satel-
lite and that are now in the queue for
the limited spectrum earmarked for the
service. CD Radio is proposing a 30-
channel pay service, but others hope to
be advertising-supported.

The applicants fear the spectrum
may be going on the auction block.
Congress is eying the spectrum as part
of its effort to raise $14 billion from
spectrum sales over seven years. The
FCC is also considering an auction,
although it would mean opening the
spectrum to additional applicants.

To open the bidding to new appli-
cants would be unfair, said Briskman.
CD Radio and the three other satellite
radio applicants assured their place in
line for spectrum through long-estab-
lished FCC procedures, he said. “It’s
hard for me to see why they would
change the rules at this point. ]

Hughes heads south
on Galaxy llI-R

FCC OK's bird's use for DBS service in South America

By Harry A. Jessell

ughes [ast week took a step clos-
H er to providing direct-to-home

satetlite TV to Latin America
with the FCC’s decision to allow it to
use its planned Galaxy Il1I-R satellite
for the service.

“We have been waiting for this,”
says Hughes spokesman Jeff Torkel-
son. “It’s going to encourage competi-
tion for satellite services across bor-
ders, and we are fully supportive of
that.”

When first approved, the satellite’s
24 C-band and 24 Ku-band transpon-
ders had been slated for domestic fixed

service—network distribution and
video backhaul.

But Hughes and its Latin American
partners decided to press the satel-
lite’s Ku-band capacity into service
for DBS to get a jump on what’s shap-
ing up to be a highly competitive mar-
ket.

With the help of digital compres-
sion, Hughes plans to beam 144 TV
channels and 60 music channels to sub-
scribers with two-foot dishes.

Galaxy III-R is scheduled for
launch Dec. 14. If all goes well,
Hughes hopes to begin offering the
DBS service in first quarter 1996. The
satellite will orbit at 95 degrees west

Broadcasting & Cable September 11 1995




longitude.

The service will be offered by
Galaxy Latin America, a joint venture
of Hughes, Venezuela-based Cisneros
Group, Brazil’s Televisao Abril and
Mexico's MVS Multivision. Jose
Antonio Rios heads the company as
president and CEO.

The target market is the 70 million
TV homes in Central and South Amer-
ica. By Hughes’s figuring, the break-
even is | million homes paying an
average of $28 per month.

Hughes plans to shift the DBS ser-

Techinology,

| vice to another satellite slated for

launch in 1998. At that point, Galaxy
IHI-R’s Ku-band capacity will be
returned to domestic fixed service.

Hughes probably will not be alone in
the market. PanAmSat and Rupert
Murdoch's News Corp. are planning
similar ventures.

According to Gary Epstein, Hughes's
Washington counsel, the way for FCC
approval of Galaxy HI-R’s international
DBS use was cleared at a *‘status confer-
ence” with agency staff. At the meeting,
Epstein says, PanAmSat agreed to drop

its opposition to the Galaxy IH-R
request in exchange for Hughes’s
promise to withdraw opposition to unre-
lated PanAmSat satellite applications.
The FCC conditioned the Galaxy
III-R grant on the outcome of the so-
called transborder/separate systems
rulemaking, which will set permanent
rules governing international use of
domestic satellites. Due to the condi-
tion, the FCC warned, the expendi-
tures Hughes makes on the Galaxy
ITI-R DBS venture “are at [its] own
risk.” [ |

Prisa’s NetFX turns on the speed

Ultra-fast network links Silicon Studio apps

By Glen Dickson

ideo networking just got a lot
v faster.

Prisa Networks Inc. last week
introduced a line of ultra-fast digital
computer networks capable of trans-
mitting data at one billion bits per sec-
ond—dramatically faster than conven-
tional LAN systems.

Employed in production and post-
production facilities, NetFX will reduce
transfer time of multi-gigabyte
video files from tens of minutes -
to a few seconds, Prisa claims. (A
minute of uncompressed digital
video equals roughly two giga-
bytes.) I

----------------------

NETWORKS
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NetFX-G1064

The new technology, now in
beta testing with a handful of as-

Prisa’s first products will be adapter cards that accelerate

yet-undisclosed post houses and |
equipment suppliers, is targeted |

communications between Silicon Graphics’ Indigo2 and the

new Indigo2 IMPACT workstations.

primarily at artists and editors

who need to simultaneously access the
same video data from different work-
stations.

Silicon Studio, the entertainment sub-
sidiary of Silicon Graphics Inc., has
been lending technical support to
NetFX’s development. Prisa’s first
products will be adapter cards that
accelerate communications between
Silicon Graphics’ Indigo2 and the new
Indigo2 IMPACT workstations.

“Prisa’s NetFX fills a huge connec-
tivity gap for customers who require
high-speed transfers of full-resolution,
uncompressed data,” says Silicon Stu-
dio President Mike Ramsay.

Based on the FibreChannel computer
industry standard, the NetFX adapter
cards are designed to move digital video
at rates up to 1062.5 megabits per sec-

ond, far exceeding the 270 Mbit/s rate | rather than as a shared network.

defined by the CCIR-601 digital inter-
face standard for real-time video.

According to Prisa President Marc
Friedmann, he and company co-
founder Don Deel have been toying
with the FibreChannel standard since
October 1994, looking for marketable
applications.

“We concluded that the real oppor-
tunity was in the high-speed transfer of
video images,” Friedmann says. “This
area was not being well served and
needed a better solution than what was
being provided.”

To maximize NetFX's potential,
Friedmann says, facilities need to keep
the network separate from Ethernet or
FDDI networks. He recommends that
customers use it as “a big video pipe”

The price of installing NetFX will
vary depending on the application. The
price for an individual adapter for the
desktop-workstation version will be in
the $5,000 range, not including installa-
tion. However, Friedmann says, the net-
work costs are minimal when compared
with the cost of graphics computers.

Prisa is working on a server version of
the NetFX, adapter to work with Silicon
Graphics high-capacity workstations and
servers in large facilities, Friedmann
says. “A small facility, with the new
level of interface performance that
NetFX provides, might actually be able
to use the Indigo as a server,” he says.

Newsroom systems and video on
demand may also benefit from NetFx
in the future, Friedmann says. [
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By Glen Dickson

General Instrument has
won a contract to provide a
full range of RF-address-
able equipment to Israeli
cable operator Golden
Channel's newest franchise
in Israel. G will supply RF-
addressable headend sys-
tems and INTERCON 7000
series international
addressable set-top termi-
nals for the new cable
operation in Eliat in south-
ern Israel. Golden Channel
already has roughly
236,000 subscribers in
other Israeli franchise
areas such as
Jerusalem and Tel
Aviv; the new
service will pro-
vide standard £
terminal features
such as pay per view,
impulse pay per view, last-
channel recall and parental
control. Gl brokered the
deal with its cable distribu-
tor Tadiran Mer Communi-
cations, which will install
the equipment.

Court TV has purchased
the high-speed Quantel
Paintbox Express to update
its on-air look. The new
system initially will be used
to design on-air graphics
for the ongoing O.J. Simp-
son trial. According to
Court TV Creative Director
Anne Cadel, training is
under way to use the Paint-
box for designing show
opens, promos, story-
boards and animations.

Hewlett-Packard, TCI
Cablevision, nonprofit
trade group Smart Valley
Inc., and the city of Sun-
nyvale, Calif., have collab-
orated to launch SE-TV, an
educational television
channel for Sunnyvale
schools that uses HP’s

Cutting Edge

Broadcast Video Server
and fiber-optic technology
from TCI to create a digital
TV operation. SE-TV, on
cable channel 28, broad-
casts educational pro-
grams, school plays, lec-
tures and homework
assignments to more than
25,000 TCI customer
homes in Sunnyvale. The
HP server's ability to fully
automate time-delay pro-
graming eliminates the
need for a full-time SE-TV
broadcast technician, while
Starworks multimedia net-
working software, donated

1" by Starlight Networks of

‘Mountain View, Calif.,
_ helps to manage and

gl Wstore digital video. TCI

Cablevision has donated a
fiber-optic link from the
video studio at Vargas Ele-
mentary School to the
cable headend for channel
28 to distribute student-
and-faculty-produced pro-
graming.

BBC Outside Broadcasts’ '

new Digital Sound Vehicle
{DSV), equipped with a
Solid State Logic Axiom
digital console, debuted
recently with BBC Radio
3's live broadcast of the
first night of the Promenade
Series of Concerts from
London's Royal Albert Hall.
The DSV features a 48-
channel Axiom and 48-
track DiskTrack. The Axiom
has 108 remote mike
amplifiers, MADI interface
and a removable wing to
enable the sides of the OB
vehicle to be retracted for
transit. Keith Wilson, senior
studio manager for BBC
Radio Production
Resources, was happy with
the Axiom's operation dur-
ing the opening-night per-
formance of Mahler's Sym-
phony No. 8. “The Axiom
sounds very goaod, particu-

. technology from

00

larly at the bot-
tom end of the
frequency spec-
trum. The bass
is very clean,
and there is
zero sound
degradation.”

ITN will begin
using new digi-
tal news pro-
duction and
transmission

Sony and Ora-
cle for its NBC
Superchannel
in early 1996,
marking the first European
test of the Sony/Oracle
new-generation newsroom.
The pilot system will
replace existing VTR
recording, post-production
and transmission systems
with a combination of video
servers controlled by the
Sony/Oracle newsroom

- computer system. An Ora-

cle Video Server will pro-
vide concurrent access to

. video material, serving mul-

timedia workstations that
will allow journalists to

script, edit and write cap-
tions for stories in a form
ready for direct transmis-

- sion to air. Sony's new

Betacam SX format will be
used for acquisition.

Tellabs will be at Telecom
'95 in Geneva to offer a
demonstration of its
CABLESPAN
2300 system,
which delivers
integrated cable
television (CATV) =
and telephony ser- "1
vices via hybrid fiber/coaxi-
al (HFC) networks. A key

. etement of the demonstra-

tion will be RF interfaces,
used to connect the system
to a live CATV fiber/coax
network. The CABLESPAN
2300 systems will be con-
figured to demonstrate two
cable telephony applica-
tions: an “apartment block”
application for high-density
areas and using the com-

BBC Outside Broadcasts’ new Digital
Sound Vehicle

pany’s Remote Services
Terminal; and the “individ-
ual home” system, based
on the Remote Subscriber
Unit, a single-line network
interface.

Mills/James Productions
of Columbus, Ohie, has just
completed a $1 million facil-
ity upgrade that includes a
new Digital Betacam com-
ponent digital editing bay
with 2200 switcher, a new
digital graphics compositing
suite based on Discreet
Logic's FLINT, and new
Wavefront Interactive Pho-
torealistic Rendering soft-
ware for its 3-D computer
animation studio. According
to Mills/James President
Ken Milts, the editing and
graphics expansion is the
first phase of a building
construction program that

will double the size of the
facility by the end of
1995,

Teleport (DFWT)
= has been select-
ed to transmit The
Peoples Network (TPN) for
eight hours per day, seven
days per week, to Galaxy
K7, transponder 16. Under
contract terms, DFWT will
provide and maintain a per-
manent, redundant
microwave and fiber-optic
interconnect between

. TPN's production studios

and the Teleport’s existing
7-meter Ku-band facility.
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Microsoft will await resolution of Turner/Time Warner talks

By Mark Bernibien

merger negotiations with Time Warner.

There has been widespread specula- :
tion regarding Microsoft’s potential :
investment of more than $1 billion in
Turner, but Bill Gates quashed the rumor :
mill with comments from Europe last :

week.

“Our talks [with Turner] will pause for °
a while. We will wait for the combined :

entity to take shape before resuming,”
said the Microsoft chairman, speaking in
Paris at an industry trade show.

: interactive media.
i “We are a software
icrosoft says discussions about
M investing and creating an interac- :
tive media joint venture with :
Turner Broadcasting System have been :

put on hold because of Turner’s ongoing '
i traditional

company. In segments
like the interactive
world we see a chance
to participate, but we
have no interest in the
media
world,” Gates said.
Microsoft already
has alliances with tra-
ditional media compa-
nies, including broad-
caster NBC and a num-
ber of cable networks.
John Malone’s TCI
has a mino